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Abstract

This academic article focuses on Buddhist-inspired management innovations in
modern-day companies, encompassing four key aspects: 1. Personnel Buddhism: This involves
managing individuals to adopt a new mindset, integrating technological knowledge and skills
to propel the organization forward effectively. 2. Ethical Buddhism: This entails managing
operations with morality or goodness, adhering to the principles of metta (loving-kindness),
karuna (compassion), mudita (sympathetic joy), and upekkha (equanimity). 3. Material
Buddhism: This refers to quality management or the utilization of technology. It involves
incorporating digital technology into all aspects of the business or integrating technology with
customer needs (Digital Transformation) to respond to consumer behavior and gain a

competitive edge in the market. 4. Ritual Buddhism: This involves managing operations with
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qualities or readiness, utilizing Marketing Automation and Al comprehensively. It involves
collecting data from various sources and consolidating them all, allowing for full-loop
connection of data. When everyone makes decisions using the same dataset, complete data
can facilitate personalized marketing. Therefore, success depends on advancing the use of Al
to increase marketing efficiency at a lower cost.
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