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Abstract

The research article titled Communication Dynamics in the
Transmission of Lanna Performing Arts at Lanna Wisdom School
employs a qualitative research methodology to investigate the
dynamics of adaptation processes and commmunication patterns in the
transmission of Lanna performing arts at the Lanna Wisdom School in
Chiang Mai Province. Data were collected through in-depth interviews,
participant observation, and the analysis of media employed in the
transmission process.

The findings indicate that the communication dynamics of the
Lanna Wisdom School comprise three key dimensions: 1) Knowledge

Transmission: There has been a transition from an oral tradition
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system, which emphasizes Tacit Knowledge and Embodied Learning,
toward an integrated communication system. Traditional wisdom has
been transformed into explicit knowledge through digital media
and video demonstrations to reduce the risk of knowledge loss.
2) Communication Forms and Channels: The communicative space
has expanded from traditional community grounds to a Network
Society via social media platforms. This transformation enables
cultural communication to transcend geographical boundaries,
expanding from the local to the global level. and 3) Functional
Adaptation: Lanna performing arts have shifted from being integral
components of spiritual rituals to becoming cultural assets under the
framework of the creative economy and tourism.

Despite the integration of modern technology, the Lanna
Wisdom School maintains cultural authenticity by utilizing new media
only as a supportive tool. The organization continues to emphasize
interpersonal communication through the traditional teacher-disciple
relationship to sustain the spirit and Lanna identity within the context

of a rapidly changing world.

Keywords : Communication Dynamics, Adaptation, Lanna Performing

Arts, Lanna Wisdom School
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laadeudvarugidygrduu Ideldddeoyaundiaseiuiuaise
(Thematic Analysis) uazaansaswunwan1siseeendu 3 dandn il
1. TRAUNTEUVIUNITANENDAAIINS 1NYVUIFEENITIANTT
a3Amuieg1ndusruy N13a1eNeneIAAIINTUIYNTTUATUUIVES
laagguauaugIlyanaiuun d5ngiuanseuuyvnge (Oral Tradition)
Fatfunisdstennudinuufauiusuuumdauii nssurunsivinle
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ALTgUNANSTUFUTNYEN1IN18AINAIUATULINT WIS TRIUETTH
ludnwagvesmiuiiedn (Tacit Knowledge) Hun1sseuslaglysnenie
(Embodied Learning) 1usﬁgumaumi'§lﬂﬂﬁﬁjaﬁd (Action Learning)
azAatuliaudidgyiunisiiudifsuwuuviain (Imitation) laglsl
fianonas WeshwiauuiasmeTausssy (Cultural Authenticity)
wazauAndaedsiyna fediglideyalfasouriauyi

“nsderiaavzaruuniuilyuaaeulvd
wisluAen s uAMUTANNEIEn Mgl
natasiewluen gnAvddesBuduuaziAuniy
Astoed Aundrtianaenszawuld sududoses

INTYUIULALAIIULATITNTENINIATAUAYE 7
(29NN AaUzausuuy, 2566)

og5lsfny teanaAuLUIIzUIITEUUNIUIgE TN
suana leaseudvaugidyaramnldaiaainiiunsdnnisanug
(Knowledge Management) TAgWRAILITEUUNITHSEUSHUUNANHATY
(Blended Learning) #4a11115005U18R1U SECI Model a4fnshauuas
anuiileadntinanedu anuidnuds (Explicit Knowledge) H1unnsdnyin
ASaTaLARTYA 1Y FAleaSnaiuavidengs uazailondvia Audluiu
mMswamdngnsoenlatifilassainadaiau 1wu ndngmsiieudiuun
vieausiiutuiiilulseniadedes Wudy nsusuiivinliesdaug
fadugnoonsiauasdnsrutlvianansnyher numu wazdousldesng
fath

2. TR ugULULLAzdasINsAeans MIvesiuiinieiausTs
ddsnuedodnsluefin msfoasuignisuduundinidosidnduiiui
wagnautivune (Niche) lnensgandaegluauinniaauyyussind

FegSuansdnludesdyumeiausssusiuiazaonsianinuningla
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dafnadadesitei leadeudvauniiyy duundsldysunisde
aflmidruanindauiu lnsvesfiuiinisdoarsidigdanmiaiodis
(Network Society) asAnslaldunanwesude 1wu twatn (Facebook)
wazg¥u (YouTube) Huituiimeimusssnatiou (Virtual Cultural Space)
Tumsimeunsadunmsuansuazianssueusy Ssunumvesdedavauiiuld
Faaudsiuludrsanunisallsafiadeladalalsu (COVID-19) fivaean
foddnsunauazaniui figlidoyaszyi

“poudisladinnuuseuiilaandeulila

fAldendegadvasufiouniagenasiulalnquey
Tofif

o) D

afRaIanIs bivuvsasmlnulile 1sfanunse

nadaugadvd 9 lnaeaial vinlmsddlndey
dotlladlawazitinladnedu uilarlilauvens

AIR59AL” (lgann Lasey e, 2566)

a

msUsumlufiifasvieuliiuinlendeuduaugidyqyrduun

AR}

'
=

Ll dmaluladifonaununszuiunisaad uwildlugrugdeatuayy
(Supportive Media) Lﬁal,ﬂﬁlsmmumiﬁaamwuLawwmj:u (Exclusive)
VLU&jﬁuﬁﬁmamqmuéuim (Inclusive) 1Ny

3. fAdunisUFuunuImmig 91nAsnssugnunIaTmussIN
Tusgduanna Tusuunumuiifungnssudunluefeimeddudyne
mqmmﬁaﬁ@ﬂﬁuﬁuﬂ%mim (Ritual) DE19UUKUY NIUNAIINTLLA
lanmAdnduaziasygiaasieassd landeudvarugidayyiaiuun
éfmLm%zgﬁ’ummﬁ'lmaiuﬂ1§LLUaanuwwqi’wuﬁiim (Cultural Capital)
TAdundmdinuuasiasugia 0sAnsbiveegudsuaisgseauyif
WAZUILITIA WIUN1TIRAANTTH (Workshop) Saufuanidunisfnyiiay
NIUITAIANANIATAIUTTTUTZAVAING
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agalsiany wlagdinsveneunumganumdivduasiafiadisll
wilgaudou Semadaiulunissnwnduwildlinaneduiesdudimig
TalussTU (Commodification) lagldnagnsnisiseusluuunasa
(Situated Learning) iwuﬂLiauimLLamﬂumuWﬁﬂsswuawmu il
pspwindvansiuisRuvefiaUs Farnanveslvideyadiin

“anluilouniilvg Augluiuiug udnou
fouasatiniag lawgsesdinfensuie1aisd dnds
dsdnAanifiuntndnw.. ienaouliindesiauein
wnflounnentu Ulseuuieldlaliandaayn 1
o817 Inmiueregite fAiEnsN” (foeam
Aavvaueuun, 2566)

Y ¥
aada d&LiJ =4

wadnludad Ylinudefneamveslandeuduaiugilayyn

a

auw Tunsvimthidu AensTausssu (Cultural Engineer) lnenanu

nsdeanstiunsuuaudiunisunlesdndnualniasdiu dwaliuignssy
s laegailifesigiiluusundsauduusivady

dsduazanusiena
HaN15I8LTaInainnIsdearsveslandeuduarugidyan
aruun wudnsusudndidglu 3 8awdn Ao 1) ARFUNTZUIUNIT
d‘ 1 al ¥
N9 UAEUIINTEUUYVUIFLATLUUNITLI8 UL UUNAUNEATY (Blended
Learning) 2) ARATUNUN N1TVEIENUNNITEDAITINNAIUTAUTT TN
nengunailiouuudinuaiorty wae 3) dasudivung nsdeans
lalayaduiiieanisnssy witieailayaAimiuasugiaasieassa
wazsnwdadnuwallusedvaina ludiinisdanisainus waindangnn
Y [ 4 k% =2 .
wandlviiunszuIun1TwlaIn3anaIusiedn (Tacit Knowledge)
lusnansuaingdaus¥auds (Explicit Knowledge) W1udendvianay
Floansn Fegennassiudunounisvinlmidunieuen (Externalization)
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MIULUIAR SECI Model Y89 Nonaka wag Takeuchi (1995) N93ean
ANV RN IANMSTRLSTSUkar Yot uAuF I oN1SaMIe
4 & o = = 1 I3 My A
Wedudiyana luvuesiinisdearsiiuwnannesuesulatlaldeu
WINTTUAIINATTIURTATTUGNUNIITAUTTTL AULUIANIAINTTH
Tauss3u (Cultural Engineering) 484 Kurin (2004) Lielyinsanfidunes
LildanusasissegldegradinddugarsygisaiassAnasdnuenietie
MuirUEUes Castells (2010)
agnslsfiony nsdwgnssusufndigiuiiadvia (Digitalization)
LazkATEENaT19aTsA UunPetenniisadaIninyg (Critical Discussion)
ddgylunIniirinisinisnseyinanayiligeidsainunviase
MeIMUsISN (Cultural Authenticity) Lagaa1uvdsvDIRanssUUsaly
nnIdlAnwIveslandeuduaiugivynyidiuul §33enud 89Ans
v 1% Y o o & o ! a9 Y oQ ]

aunsafntindedndailalaginsiiumisvennaluladlviiluies
«s < ” . . d 2 a v
deatiuayu” (Supportive Media) laaigguduarugilygyraiuun
geaslnaudiAyiun1sduneANIuT19n18 (Embodied Learning)
luUsUnass FedenndaaiuluIAnYes Ong (1982) Nseyindnuyuige
seldsunmeuaznseanideaduniosdiendniunissiseenui nsusuda
ludnvazlasouliiudannuneieuadeiuinisiausssuaiiou
(Virtual Cultural Space) wioiluaznufoulesaugulnilinguidung
maseusluszuuajuarAvduuundguin Ysenullaenndesiuiirnig
Y939113 38 TusERULIUIMIANNUIT NMseuShuRaUsNuluveInquay
& oA . a = v a v
NULUBY (Indigenous Knowledge) 1uqmmmu AFUNTYAINUNINY
lun1sdnwaunasenitanaluladuasdnanwaliuiiedny diegraguy
1338v83 Halim, Badruddin and P (2025) nsifinwvesnguyuiiuiies
Ammatoa Kajang Tulsginadulaili@y danuinnisdnnaluladfavian
IgduiinesfmuuasisnIsuAuAL MINVIANTEUIUNTRAIUTIULAE
ansluniseuaudeyadinauluyusy azvilvnnununeddydnval
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uazauAMIadniyanaiisndngymely wiegnanneuuiunmig
Yauss51 (Decontextualization) kagwusan niduie s@uAnondae
Lsu'ulﬁmﬁumiﬁﬂmswummﬁﬁmﬁaa (Indigenous Knowledge
Systems) 989 Okeke kag Omosotomhe (2025) TuuSunvosansnad
FAduiunaluladfdva JayeyrUseing (A) waz Big Data #1911lUg
n1sa1enanfiauniadeya (Data colonialism) MnasAAuigniaLiY
wagdnudaslagusiaainaudilanagldiansnluaauduidiaes
FoiltAnmnudsdlunisdadeu auidou uazaaneuninugnies
nesndnvalvesruituies Tnedefunuarnudunuiwviwnfmdni
Frefuduliiiuieninudniavedlsndenduaiugidygyrduun
finsgniinfannuimedinanuazaninsadnwaunalils iunisiales
NSLaRSRFNNUS AUINI QYU UTUNNNNEIANAIUUNDEI MUY
namsfnwEaedududedunuvosunna Yaes (2553) finisdssey
suENﬁaﬂzﬁuﬁmﬁﬁuagjﬁ’umi‘u%’uﬁuﬁm5§amﬂﬁﬁﬁﬁ’uiﬁﬁ‘imaﬂaimi
Tnelaivhanenmesuiu

Wil YedunuanuaannsITetuil Fahlugnmisiaue “nseu
wuAanainnsioansImusssa” (A Model of Cultural Communication
Dynamics) tl¥iiiudn n1ss1sednunsannisfausssulugafiviauas
denuiasotne ldldnisududasdaiuiliegluedn LAADNNTI 0851
sUkuuNIenenimusssy (Reframe Cultural Transmission) agnau
sTUU MsysanmsderavalinAuainuigzegissings Tauaziangn
luansnieTausssy suasdwaliungnssuduuiaiunsadunenlg
ouanldogadidilugususanfanssauidaumela
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