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Abstract

The research aimed to study the needs of tourists towards community-based tourism
by the Tai Dam ethnicity in Ban Na Pa Nat, Chiang Khan District, Loei Province, classified by
the components of tourism that affect the needs of tourists towards by community-based
tourism. Data was collected using a questionnaire from 400 Thai tourists who traveled to the
Tai Dam community, Ban Na Pa Nat, Chiang Khan District, Loei Province. The statistics used in
data analysis were frequency, percentage, mean, and standard deviation.

The research results found that most of the respondents were female, 63.25 percent,
aged 20-30 years, 71.00 percent, single, 40.00 percent, students-university students, 57.25
percent—with bachelor's degrees, 31.25 percent, and monthly incomes of 10,000-20,000 baht,
41.25 percent. In terms of tourist needs according to the overall tourism components, it was
found that the respondents wanted tourism activities the most (mean = 4.30, S.D. = 0.61),
followed by attractions (mean = 4.30, S.D. = 0.60), accommodation (mean = 4.15, S.D. = 0.70),
facilities (mean = 4.10, S.D. = 0.61), and access to tourist attractions (mean = 3.91, S.D. = 0.81),

respectively.
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Table 1

Analysis of respondents’ demographics

Respondents’ demographics Frequency Percentage (%)

Gender

Male 147 36.75
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Table 1 (Cont’)

Respondents’ demographics Frequency Percentage (%)
Female 253 63.25
Age
Under 20 years 57 14.25
20-30 years 284 71
31-40 years 35 8.75
41-50 years 2 0.5
51-60 years 8 2
Over 60 years 14 35
Marital Status
Single 160 40.00
Married 127 31.75
Divorced 86 215
Widowed 27 6.75
Occupation
Government officer 61 15.25
Student 229 57.25
Farmer 10 2.50
Company employee 20 5.00
State enterprise employee 46 11.50
Business owner 24 6.00
General laborer 12 3.00
Education Level
Primary school 22 5.50
Lower secondary school 41 10.25
Upper secondary school 53 13.25
Diploma/Vocational certificate 73 18.25
Bachelor's degree 125 31.25
Higher than Bachelor's degree 86 21.50
Income per month
Less than 10,000 Baht 88 22.00
10,000 - 20,000 Baht 165 41.25
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Table 1 (Cont’)

Respondents’ demographics Frequency Percentage (%)
20,001 - 30,000 Baht 112 28.00
More than 30,000 Baht 35 8.75

Note. N=400

3910 Table 1 WudnoURUVARUAINTIUIY 400 A ddulna)idumands 91uau 253
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5.2 uamsilasgianudesnisvasinvisaiigadiiidenisvisuiisalasyuulne dru
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Table 2
Analysis of tourists’ needs toward community-based tourism in the Tai Dam community, Ban Na Pa Nat,

Chiang khan district, Loei province

Tourists’ needs Mean S.D. Level
Attraction (Mean = 4.30, S.D.=0.60)
Local culture with unique identity (e.g., Sae Pang rituals) 417 0.87 High
Unique traditional dress (e.g., Tai Dam costumes) 4.45 0.73 Highest
Unique local food (e.g., "Jup Phak") 4.12 0.79 High
Unique local language (e.g., Tai Dam language) 4.35 0.81 Highest
Houses with distinctive Tai Dam style (e.g., decorative "Kalair") 4.38 0.79 Highest
Attractive check-in points 4.31 0.77 Highest
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Table 2 (Cont’)

Tourists’ needs Mean S.D. Level

Accessibility (Mean = 3.91, 5.D.=0.81)
Easily accessible transportation system, such as regular public

3.89 0.92 High
transport services, coaches, private cars, and motorcycles
Roads are easy to access and convenient for travel (e.g., simple

3.94 0.87 High
routes, no damaged roads)
Amenity (Mean = 4.10, S$.D.=0.61)
Basic infrastructure available (e.g., electricity, tap water, phone signal) 4.24 0.73 Highest
Information service center available for tourists 4.22 0.77 Highest
Adequate parking spaces for tourists 4.06 0.85 High
Souvenir shops available for tourists 4.11 0.75 High
Restaurants and beverage services available for tourists 3.95 0.86 High
Medical facilities available (e.g., sub-district health promotion 4.04 0.85 High
hospital)
Clear signage (e.g., village entrance signs) 4.16 0.81 High
Tourists can quickly access information (e.g., online promotion 4.06 0.85 High
channels)
Activity (Mean = 4.30, 5.D.=0.62)
Local wisdom activities (e.g., weaving Nang Han and taengmo 4.33 0.79 Highest
patterns, making bird and tumnok tumnu, Tai Dam heart symbols)
Museum 4.38 0.72 Highest
Spaces for tourist activities (e.g., areas for Sae Pang rituals, traditional 4.32 0.76 Highest
"Fon Khaen" performances)
Traditional Tai Dam costume rental services 4.28 0.79 Highest
Morning village cycling tour 4.17 0.82 High
Accommodation (Mean = 4.15, S.D.=0.70)
Accommodations with unique local identity 4.30 0.75 Highest
Sufficient accommodation for tourists 4.12 0.78 High
Standard accommodations (clean, convenient, safe, private) 4.15 0.84 High
Food and beverage services for guests 4.26 0.18 Highest
Clear pricing information for accommodation 4.10 0.85 High
Accommodation has a security system (e.g., CCTV) 4.01 0.88 High
Security personnel assigned to protect tourists 4.09 0.86 High
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Components of ethic community-based tourism
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