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Abstract

In an era when people seek closer connections with nature and meaningful experiences, the
Bolaven Plateau in Champasak Province, Lao People's Democratic Republic, has been recognized as a
cross-border natural area with recreational potential and a distinct resemblance to the Thai cultural
context. This article aims to 1) analyze the components and dynamics of Thai tourists’ nature-based
recreational experiences on the Bolaven Plateau; 2) synthesize and evaluate the recreational values
that emerge in psychological, social, cultural, environmental, and cultural identity dimensions through
participation in recreational activities; and 3) propose community-based approaches to designing and
developing sustainable recreational spaces, grounded in user-centered design and integrative
understandings of site potential, ecosystems, and international cooperation. Drawing upon academic
literature, field data, and conceptual interpretations in contemporary recreation, the findings indicate
that Thai tourists highly value pristine nature, a pleasant cool climate, and local cultural traditions that
resonate with Thai roots. These qualities foster positive experiences in terms of psychological
restoration, flow states, social connections, cultural learming, and the cultivation of environmental
awareness. The study further highlights the pivotal role of local communities as hosts and co-designers
of activities through community-based tourism, cultural transmission, and participatory environmental
management. Sustainable recreational design, therefore, requires the integration of ecosystem-based
management with community participation, together with mechanisms for cross-border and ASEAN-
level collaboration. Such an approach positions the Bolaven Plateau as a model for recreation management

that balances conservation, development, and the sustainable enhancement of quality of life.
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Figure 1

Hiking and the beautiful nature of Bolaven plateau

Note: Hiking and enjoying the beauty of nature is a popular activity among Thai tourists. Own
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