NIATININIVIBITEIMAzUINIT VT 2 atull 2 (nsngraw - SuaAw 2568)

Journal of Tourism and Hospitality Science Vol. 2 No. 2 (July - December 2025)

Logistics Management Affecting Tourism Competitiveness

Sung Noen District, Nakhon Ratchasima Province

Pakaporn Phongthong!*, Chanyaphach Nachaitong?, Chaipisit Tewsoiy”
Received: 9/8/2025, Revised: 20/12/2025, Accepted: 23/12/2025

Abstract

This research aimed to 1) study logistics management and tourism competitiveness,
2) study logistics management that influences tourism competitiveness in Sung Noen District,
Nakhon Ratchasima Province, using questionnaires to collect data from 348 samples, using
systematic sampling and simple random sampling. Statistics were percentage, mean, standard
deviation, and multiple regression analysis. The results of the research found that opinions on
logistics management and tourism competitiveness were at a high level. Logistics management
explained 76.7 percent of the variance in tourism competitiveness, with key factors including
information management, physical management, demand management, and personnel
management. The results of the study suggested that infrastructure for transportation, parking,
and traffic management should be developed to facilitate tourists, and community
participation should be promoted in exchanging information to forecast trends and plan
activities that meet tourists’ needs. Local guides should be developed to convey information
accurately, as well as disseminate practices in tourist attractions to create good experiences,
create impressions, and create unique products for the community to promote the local

economy to enhance competitiveness and grow sustainably.
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Figure 1

Conceptual Framework

Tourism Logistics Management

1) Demand Management Competitiveness in Tourism
2) Customer Service .| 1) Low cost

3) Order Management 2) Differentiation

4) Physical Management 3) Niche Market

5) Information Management

6) Human Resource Management
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Table 1

The number of sample groups classified by village, 8 villages

No. Village Population Sample Size
1 Village No. 1, Ban Mueang Kao 499 66
2 Village No. 2, Ban Wang Won 298 39
3 Village No. 3, Ban Bot 340 a5
4 Village No. 4, Ban Na Takhrok 380 50
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Table 1 (Cont’)

No. Village Population Sample Size
5 Village No. 5, Ban Hua Bueng 258 34
6 Village No. 6, Ban Hua Na 178 24
7 Village No. 7, Ban Kok Kok 186 25
8 Village No. 8, Ban Kut Hin 492 65
Total 2,631 348

Note. A total of 2,631 people in the Korat Subdistrict, Sung Noen District, Nakhon Ratchasima
Province (Department of Provincial Administration, 2025) were used as a sample group for

this research.
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Table 2

The mean and standard deviation of tourism logistics management

Tourism Logistics Management X S.D. Level
1) Demand Management 3.76 550 High
2) Customer Service 3.69 537 High
3) Order Management 3.70 636 High
4) Physical Management 3.84 704 High
5) Information Management 3.70 673 Hish
6) Human Resource Management 3.18 1.080 Moderate
Total 3.66 .586 High

910 Table 2 wuin nssanisladafindnisviondien dAnadslunmsmeglusydvuin
(X = 3.66, S.D. = 0.586) waziiofiarsandusiosiu wuin drumssaniseunenw fanadeunn
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N13U3N159NA1 (X= 3.69, S.D. = 0.537) LALAIUNITIANITUAAINT ﬁﬁ%aﬁlaﬁaa‘ﬁ'q@ (X= 3.18,
S.D. = 0.555) Aua1au
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Table 3

Mean and standard deviation of tourism competitiveness

Competitiveness in Tourism X S.D. Level

1) Low cost 3.48 0.84 Moderate
2) Differentiation 3.57 0.72 High
3) Niche Market 3.71 0.64 High
Total 3.59 0.64 High
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Table 4

Regression coefficient test of tourism competitiveness

Independent Variable b SE, ] t p-value Results
(Constant) 886 | .170 5.213 .000
Information Management 284 | .053 | 302 | 3.348** .000 Accept
Physical Management 249 | 033 | 277 | 7.579** .000 Accept
Human Resource Management | .120 | .044 | 232 | 2.757** .006 Accept
Customer Service 0.062 | 0.014 | 0.059 | 1.124 1.134 Reject
Order Management 0.057 | 0.012 | 0.055 | 1.167 1.125 Reject
R =0.819, R*= 0.767, SE. = 0.36480, F = 6.568, Sig. of F = 0.011

Note. *Statistically significant at the 0.05 level. **Statistically significant at the 0.01 level.

Tasanunsadouannisnensallddsil v = 0.886 + 0.284 Arunisdanisteyatnians +
0.249 AUMTIANITAUNLAIN + 0.318 AIUNITIANITAIIUABINIT + 0.120 AIUNITINNITUAAINT

A1 b Y99AIUNITIANITTRLAUNIENT = 0.284 UIYAIINTT MNAIUNITIANITVRLAY1IEANT
Wiy 1 e luvariitededu q Asfl ARlEIIANaIIsaNIINIsRY T ud U R Tisn Sne
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