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Tourism Management Components Influencing Thai Tourists

Satisfaction at Samila Beach, Songkhla Province, Thailand

Wasin Sukkho!, Boonnawat Srikhwan®, Kunita Pandang’, Yosita Visetsupsiri'”

Abstract

The objective of this research was to investigate the Tourism Management
Components Influencing Thai Tourists’ Satisfaction at Samila Beach, Songkhla Province,
Thailand. Data were collected via questionnaires from a sample of 400 Thai tourists at the
destination. The data were analyzed using Multiple Regression Analysis.

The findings revealed that among the five dimensions of tourism components, four
significantly influenced tourist satisfaction. The factors with a positive impact were: Activities
(B = 292, t = 6.682), Services (B = 257, t = 4.694), Attractions (B = .248, t = 6.001), and
Accessibility (B =.096, t = 2.364), respectively. Conversely, the Facilities dimension (B = .076,
t = 1.476) was found to have no statistically significant effect on the satisfaction of Thai tourists
at Samila Beach. This study contributes a novel conceptual framework, the “3AS Model”
comprising Attraction, Accessibility, Activity, and an added emphasis on Services. This finding
reflects that the satisfaction of Thai tourists at Samila Beach derives from direct experiences
of what they see, their travel and access, the activities undertaken, and the services received.
Accordingly, the model enables the tourism management of Samila Beach to operate more

effectively and to better meet the needs of its visitors.
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Table 1 Means and Standard Deviations of Tourism Management Components

Tourism Component X S.D. Interpretation
1. Attractions 4.50 .663 Highest
2. Accessibility 4.67 551 Highest
3. Amenities 4.15 183 High
4. Services 4.37 196 Highest
5. Activities 4.59 572 Highest
Total 4.45 574 Highest

271 Table 1 ngrounuvdeUITIIANUT Thviondieadiarufslnesundeeglused
fanndign (X = 4.45, SD. = 574) wazidefiorsaundunesu fuidanadegean Ao sunsidiis
(X = 4.67,S.D. = .551) s99a911A8 Aunanssy (X = 4.59, S.D. = .572) é’m?qﬁa@ﬂ (X = 4.50, S.D.
— 663) $1uN15USNNT (X = 4.37, S.D. = .796) wavduAssuneauazain (X = 4.15, SD. = .783)
AUAIAY

Han1In e ulamAuduiusTEnIA U9y (Multicollinearity) Tngfiansaunannan
Tolerance uagAn VIF (Variance Inflation Factor) HaN15A53380UNULN A2LUSBaTENnAdaAn
Tolerance aﬁjizwdﬁﬂ 224 §9 .443 §aiA1u1nnda .10 wazAn Variance Inflation Factor (VIF) agj
5eWIN9 2.26 G4 4.09 Fafiandeendn 10 wana3d1lidUaymn Multicollinearity n3 ol fitaymn

ANMUAUNUSAULBITEIINILUSBATY (Hair et al,, 2010)

Table 2 Multiple Regression Analysis of Tourism Components Affecting the Satisfaction of

Thai Tourists Visiting Samila Beach, Songkhla Province

Unstandardized Standardized
Analysis
Tourism Component Coefficients Coefficients t Sig.
Result
B Std. Error B
1. Attractions 223 037 .248 6.001 | .001 | Supported
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Table 2 (Cont’)

Unstandardized Standardized
Analysis
Tourism Component Coefficients Coefficients t Sig.
Result
B Std. Error B
2. Accessibility 104 .044 .096 2.364 | .019 | Supported
Not
3. Amenities .058 .039 076 1.476 | .141
Supported
4. Services 192 .041 257 4.694 | .001 | Supported
5. Activities 303 .045 292 6.682 | .001 | Supported

R=.835, R?=.697, F=190.159, P value < 0.05

Accessibility
= q604
,,,,,,,,,,,,,,,,,,,,,, Tourism
Component

Figure 1

Tourism Components Affecting Tourist Satisfaction at Samila Beach, Songkhla Province

970 Table 2 U271 U99809AUTENOUNISIANISN BT I dINARDAITUNINDTAVUDY

Jnviauiervninefmunisuivisanetnieainal Seaniaasvan Asvdusasas 69.7 Faiiowen
AnsanmuinUsteslunnayauresesrUssneun1sviesiien wuin aufanssy (B = 292,
t = 6.682) 50991 Ao A1UNIUINIS (B = 257, t = 4.694) Audsiage (B = 248, t = 6.001) su

nsudnds (B = .096, t = 2.364) mudidu Tnedudssneainuazain (B =.076, t = 1.476) 1l
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