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Abstract

This research examined the personal and marketing factors influencing
accommodation selection among retirement-age tourists at Chiang Khan Walking Street, Loei
Province. The sample comprised 420 tourists aged 60 years and over, with the sample size
determined through purposive sampling. The research instrument was a questionnaire. Data
were analyzed using descriptive statistics.

The findings revealed that most respondents were female (55.71%), aged 60-65 years
(75.00%), married (52.38%), and held a bachelor's degree (61.67%). The majority had a monthly
income of 15,000-25,000 baht (52.62%) and resided in the Northeastern region (80.00%).
Regarding the marketing factors based on the services marketing mix (7Ps), all seven
dimensions were rated at a high level overall. The dimension with the highest mean score
was Place (x = 4.46), followed by Process (x = 4.44), Promotion and Physical Evidence (x =
4.43), People (x = 4.42), Product (x = 4.40), and Price (x = 4.38). Notably, these tourists
prioritized convenience of access and value for money over low prices. These findings led to
a theoretical contribution termed The 3C Decision Base: Convenience-Value-Care, which can
guide accommodation operators and relevant agencies in developing services and formulating

marketing strategies aligned with this target group's needs.

Keywords: retirement-age tourists; accommodation selection; marketing factors; services

marketing mix; Chiang Khan
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Table 1

Frequency and Percentage of Respondents' Demographic Characteristics (n = 420)

Demographic Characteristics Frequency Percentage
Gender

Male 168 40.00
Female 234 55.71
LGBTQ+ 18 4.29
Total 420 100.00
Age

60-65 years 315 75.00
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Table 1 (Cont’)

Demographic Characteristics Frequency Percentage
66-70 years 63 15.00
71 years and above a2 10.00
Total 420 100.00

Marital Status

Married 220 52.38
Single 126 30.00
\Widowed / Divorced / Separated 74 17.62
Total 420 100.00

Education Level

Below bachelor's degree 116 27.62
Bachelor's degree 259 61.67
Higher than bachelor's degree 45 10.71
Total 420 100.00

Monthly Income

Below 15,000 THB 112 26.67
15,000-25,000 THB 221 52.62
25,001-35,000 THB 31 7.38

More than 35,000 THB 56 13.33
Total 420 100.00

Region of Residence

Bangkok and Metropolitan Area 35 8.33
Central Region 7 1.67
Eastern Region 14 3.33
Northeastern Region 336 80.00
Southern Region 7 1.67
Northern Region 21 5.00
Total 420 100.00

91NA13197 1 HAN1TIATITNANBUENNUITEYINIAIANTVDINQUAIDEIN TIUIY 420
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Table 2

Mean, Standard Deviation, and Interpretation of Marketing Mix Factors (7Ps) Influencing

Accommodation Selection of Retirement-Age Tourists (n = 420)

email) without agents/third-party websites

Marketing Mix Factors 3% S.D. |Interpretation
1. Product
Rooms are equipped with complete facilities that meet guests' needs 4.51 0.68 Highest
Common-area facilities are provided (e.g., bicycles, lounge/lobby, 4.42 0.71 Highest
restaurant, parking, free Wi-Fi)
Cleanliness of rooms and common areas 4.37 0.75 Highest
A variety of room types is available to suit guests' needs 4.32 0.86 Highest
The style/design of the room or accommodation has a distinctive 4.41 0.76 Highest
identity
Total 4.40 0.75 Highest
2. Price
The price is worth the quality received 4.46 0.70 Highest
The price is reasonable compared with other accommodations 4.35 0.77 Highest
The room rate is appropriate for the location 4.32 0.76 Highest
A variety of price levels is available 4.36 0.81 Highest
Food and beverage prices are reasonable and worth the money paid 4.40 0.77 Highest
Total 4.38 0.76 Highest
3. Place
Distribution channels are available through sales staff 4.40 0.77 Highest
Rooms can be booked directly with the property (e.g., walk-in, phone, 4a.47 0.72 Highest
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Table 2 (Cont’)

Marketing Mix Factors X S.D. |Interpretation
The accommodation is located near major attractions and is convenient| 4.48 0.68 Highest
to travel
Online room reservation service is available directly 4.48 0.66 Highest
The reservation system is available 24 hours a day 4.47 0.75 Highest
Total 446 | 0.71 Highest
4. Promotion
Staff provide useful information that meets guests' needs 4.48 0.69 Highest
Package programs are offered for tour groups 4.39 0.73 Highest
Advertising and public relations are conducted through various media 4.48 0.77 Highest
(e.g., TikTok, Instagram, Facebook)
Discounts are offered on special occasions (e.g., birthdays, wedding 4.34 0.83 Highest
anniversaries)
Sales promotions are held during provincial festivals a.ar 0.83 Highest
Total 443 | 0.77 Highest
5. People
Staff have good interpersonal skills and a pleasant manner in providing service 4.39 0.81 Highest
Staff serve customers equitably 4.47 0.69 Highest
Staff are sufficient and ready to provide service promptly when needed | 4.32 0.85 Highest
Staff provide fast and appropriate service a.4a7 0.64 Highest
Staff are skilled in providing service 4.49 0.68 Highest
Total 4.42 0.73 Highest
6. Process
A fast check-in and check-out registration system is provided 4.47 0.73 Highest
Various payment methods are available 4.51 0.71 Highest
Attentiveness in the service process (e.g., remembering guests' details and needs)| 4.38 0.73 Highest
A multi-channel room reservation service is provided 4.39 0.75 Highest
The booking and payment process is accurate and reliable 4.46 0.75 Highest
Total 4.44 0.73 Highest
7. Physical Evidence
Sufficient security personnel are provided to protect property 4.45 0.72 Highest
The accommodation has clearly marked entrances and exits 4.41 0.71 Highest
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Table 2 (Cont’)

Marketing Mix Factors X S.D. |Interpretation
The room decoration has a distinctive identity 4.46 0.72 Highest
Sufficient parking space is available 4.40 0.82 Highest
Atmosphere/cleanliness of the surrounding area 4.46 0.68 Highest
Total 4.43 0.73 Highest

Note. Interpretation criteria: 4.21-5.00 = Highest, 3.41-4.20 = High, 2.61-3.40 = Moderate, 1.81-2.60 = Low,
1.00-1.80 = Lowest
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