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Tourism Development Based on the Creative Economy Concept:
A Case Study of Krai Nai Community, Kong Krailat District,
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Abstract

This research aimed to study the cultural heritage and assess the potential for cultural
heritage tourism based on the creative economy concept in Krai Nai Community, Kong Krailat
District, Sukhothai Province, using a qualitative research methodology. The findings revealed
that Krai Nai Community possesses rich cultural heritage resources, including religious and
spiritual rituals, traditional folk songs accompanied by local performing arts, and handwoven
fabrics with distinctive patterns that reflect the community’s identity, which are sold as
four-star OTOP products. The community is also home to temples that serve as historically
significant cultural landmarks. The overall potential of the community for cultural heritage
tourism was assessed at a moderate level. When considered by aspect, the tourism resource
potential was rated the highest, followed by moderate levels in accessibility and public
facilities, while accommodation and community-based tourism activities were rated at a low
level. Accordingly, in developing the community as a cultural heritage tourism destination in
line with the creative economy concept, it is essential to enhance community participation in
the management of tourism sites. This can be achieved through the creation of collaborative

networks involving the community, gsovernment agencies, and the private sector.

Keyword: Cultural Heritage Tourism; Community Participation; Creative Economy;

Sustainable Tourism
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Table 1

Cultural heritage tourism potential in communities

Assessment of cultural heritage tourism potential in

X S.D. Level
communities
Attraction potential 4.50 | 0.50 | Excellent
Accessibility potential 320 | 0.75 Fair
Amenity potential 2.80 | 0.80 Fair
Accommodation potential 2.10 | 0.90 Poor
Activity potential 230 | 0.85 Poor
Average 2.98 | 0.95 Fair
Note. N=40
Table 2
Cultural heritage tourism resources based on the creative economy concept
Assessment of cultural heritage tourism resources based on
x | S.D. Level
the creative economy concept
Community cultural resources can be further developed into 4.60 | 0.55 | Eecellent
tourism products and services
Integrating traditional culture with new innovations can help 3.80 | 0.70 Good
increase income for communities
The community is ready to develop products and services for 3.20 | 0.85 Fair
creative tourism
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Table 2 (Cont’)

Assessment of cultural heritage tourism resources based on
S.D. Level

=

the creative economy concept

Organizing creative tourism activities such as teaching handicrafts | 3.50 | 0.75 Good

and exhibiting cultural arts can attract tourists

Promoting cultural heritage tourism can help generate 3.60 | 0.80 Good

sustainable income for the community

Developing tourism based on the concept of creative economy 3.40 | 0.85 Fair
in the community helps promote the conservation of local

culture

Creating networks between communities, sovernment agencies, 240 | 0.70 Poor
and the private sector can drive cultural heritage tourism based

on the concept of creative economy

Cultural heritage tourism based on the concept of creative 3.80 | 0.75 Fair
economy can promote the participation of youth in the

community

Applying the concept of creative economy to the development 3.50 | 0.80 Good
of tourist attractions helps increase the competitiveness of

tourism

Average 3.53 | 0.85 Fair

Note. N=40
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Abstract

The research aimed to study the needs of tourists towards community-based tourism
by the Tai Dam ethnicity in Ban Na Pa Nat, Chiang Khan District, Loei Province, classified by
the components of tourism that affect the needs of tourists towards by community-based
tourism. Data was collected using a questionnaire from 400 Thai tourists who traveled to the
Tai Dam community, Ban Na Pa Nat, Chiang Khan District, Loei Province. The statistics used in
data analysis were frequency, percentage, mean, and standard deviation.

The research results found that most of the respondents were female, 63.25 percent,
aged 20-30 years, 71.00 percent, single, 40.00 percent, students-university students, 57.25
percent—with bachelor's degrees, 31.25 percent, and monthly incomes of 10,000-20,000 baht,
41.25 percent. In terms of tourist needs according to the overall tourism components, it was
found that the respondents wanted tourism activities the most (mean = 4.30, S.D. = 0.61),
followed by attractions (mean = 4.30, S.D. = 0.60), accommodation (mean = 4.15, S.D. = 0.70),
facilities (mean = 4.10, S.D. = 0.61), and access to tourist attractions (mean = 3.91, S.D. = 0.81),

respectively.

Keyword: Demand; Community-based tourism; Tai Dam ethnicity; Tourism component
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Table 1

Analysis of respondents’ demographics

Respondents’ demographics Frequency Percentage (%)

Gender

Male 147 36.75
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Table 1 (Cont’)

Respondents’ demographics Frequency Percentage (%)
Female 253 63.25
Age
Under 20 years 57 14.25
20-30 years 284 71
31-40 years 35 8.75
41-50 years 2 0.5
51-60 years 8 2
Over 60 years 14 35
Marital Status
Single 160 40.00
Married 127 31.75
Divorced 86 215
Widowed 27 6.75
Occupation
Government officer 61 15.25
Student 229 57.25
Farmer 10 2.50
Company employee 20 5.00
State enterprise employee 46 11.50
Business owner 24 6.00
General laborer 12 3.00
Education Level
Primary school 22 5.50
Lower secondary school 41 10.25
Upper secondary school 53 13.25
Diploma/Vocational certificate 73 18.25
Bachelor's degree 125 31.25
Higher than Bachelor's degree 86 21.50
Income per month
Less than 10,000 Baht 88 22.00
10,000 - 20,000 Baht 165 41.25
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Table 1 (Cont’)

Respondents’ demographics Frequency Percentage (%)
20,001 - 30,000 Baht 112 28.00
More than 30,000 Baht 35 8.75

Note. N=400

3910 Table 1 WudnoURUVARUAINTIUIY 400 A ddulna)idumands 91uau 253
au Andudosas 63.25 503891 fe wAvie S1uu 147 au Anluiosas 36.75 dulvajeny 20-30
U d1uru 284 au Andudesay 71.00 5098311 Ao 819A1nI1 20 T 91wy 57 au Andudesas
14.25 d@lvgfanunmlan 91w 160 au Anludosay 40.00 LAYENTUNWALTE 31U 127 AL
Anluiesar 31.75 ondiwdulwduiniSou-tdndnet S1uau 229 au Anluipeas 57.25 s09a9
Ao WinuYessy Suau 61 Aau Andusesas 15.25 au szaunis@nwidlugiudiygind
duau 125 au Anduesay 31.25 5381 Ae @ini1U3ye1es 91wau 86 Au Anluiosas 21.50
s1lameLfaussning 10,000 — 20,000 UM 31uIU 165 AU Antdusosay 41.25 s99a3u Ao
20,000 - 30,000 U 91UU 112 AU Andusesay 28.00
5.2 uamsilasgianudesnisvasinvisaiigadiiidenisvisuiisalasyuulne dru
WUMUIA 9INBLTEIATY TInRTALAY
NaN13IATIEiANAIN1TvesnY o griiddentsvieaiealasyuvulnd

P1UIMUIA DLNDTLIAIU J9IALAE 9 Table 2

Table 2
Analysis of tourists’ needs toward community-based tourism in the Tai Dam community, Ban Na Pa Nat,

Chiang khan district, Loei province

Tourists’ needs Mean S.D. Level
Attraction (Mean = 4.30, S.D.=0.60)
Local culture with unique identity (e.g., Sae Pang rituals) 417 0.87 High
Unique traditional dress (e.g., Tai Dam costumes) 4.45 0.73 Highest
Unique local food (e.g., "Jup Phak") 4.12 0.79 High
Unique local language (e.g., Tai Dam language) 4.35 0.81 Highest
Houses with distinctive Tai Dam style (e.g., decorative "Kalair") 4.38 0.79 Highest
Attractive check-in points 4.31 0.77 Highest
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Table 2 (Cont’)

Tourists’ needs Mean S.D. Level

Accessibility (Mean = 3.91, 5.D.=0.81)
Easily accessible transportation system, such as regular public

3.89 0.92 High
transport services, coaches, private cars, and motorcycles
Roads are easy to access and convenient for travel (e.g., simple

3.94 0.87 High
routes, no damaged roads)
Amenity (Mean = 4.10, S$.D.=0.61)
Basic infrastructure available (e.g., electricity, tap water, phone signal) 4.24 0.73 Highest
Information service center available for tourists 4.22 0.77 Highest
Adequate parking spaces for tourists 4.06 0.85 High
Souvenir shops available for tourists 4.11 0.75 High
Restaurants and beverage services available for tourists 3.95 0.86 High
Medical facilities available (e.g., sub-district health promotion 4.04 0.85 High
hospital)
Clear signage (e.g., village entrance signs) 4.16 0.81 High
Tourists can quickly access information (e.g., online promotion 4.06 0.85 High
channels)
Activity (Mean = 4.30, 5.D.=0.62)
Local wisdom activities (e.g., weaving Nang Han and taengmo 4.33 0.79 Highest
patterns, making bird and tumnok tumnu, Tai Dam heart symbols)
Museum 4.38 0.72 Highest
Spaces for tourist activities (e.g., areas for Sae Pang rituals, traditional 4.32 0.76 Highest
"Fon Khaen" performances)
Traditional Tai Dam costume rental services 4.28 0.79 Highest
Morning village cycling tour 4.17 0.82 High
Accommodation (Mean = 4.15, S.D.=0.70)
Accommodations with unique local identity 4.30 0.75 Highest
Sufficient accommodation for tourists 4.12 0.78 High
Standard accommodations (clean, convenient, safe, private) 4.15 0.84 High
Food and beverage services for guests 4.26 0.18 Highest
Clear pricing information for accommodation 4.10 0.85 High
Accommodation has a security system (e.g., CCTV) 4.01 0.88 High
Security personnel assigned to protect tourists 4.09 0.86 High
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Abstract

The objective of this quantitative research was to assess the level of community
participation in ecotourism in the Chiang Khan Walking Street area, located in Chiang Khan
District, Loei Province. The research employed a questionnaire as the primary data collection
tool, with a total of 404 respondents who were local residents living in the Chiang Khan
Walking Street area, Chiang Khan District, Loei Province. The statistical methods used for data
analysis included frequency, percentage, mean, and standard deviation.

The findings revealed that most respondents were male, aged between 20 and 30
years, married, held a bachelor's degree, worked in government or state enterprise sectors,
had a monthly income between 15,001 and 20,000 baht, and had resided in the community
for 21 - 30 years. Regarding community participation in ecotourism, the highest level of
participation was found in practical involvement, with a mean score of 4.18 (high level). This
was followed by benefit-sharing participation with a mean of 3.47 (high level), decision-making
participation with a mean of 3.26 (moderate level), and evaluation participation with a mean

of 3.04 (moderate level).
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Travel Route Planning for Agricultural Learning Based Activities

Case Study: Than Tham Organic Farm, Loei Province
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Abstract

This research aims to study the development of effective activity-based learning
pathways for agritourism that respond to tourists' needs, with the objective of designing
activity-based learning pathways for agritourism at Than Tham Farm in Loei Province. The
research methodology employed in this study was Participatory Action Research (PAR). The
sample group was selected through purposive sampling, consisting of 40 tourists who had
previously participated in activities and 1 farm operator. Data collection instruments included
structured interview forms and pre- and post-activity improvement questionnaires. The trial
period for the new pathway was 3 months.

The research findings revealed that the original activity planning had limitations in
terms of activity appropriateness for target groups, unclear cost estimates, and inefficient time
allocation. The results of the new pathway trial showed that tourists had greater ability to
select activities that matched their interests, with an average duration of 5 hours and an
average budget of 6,400 baht per group. The most popular activities included the "Khok Nong
Na" system, Thai dessert making, and experiential learning activities based on the Sufficiency
Economy Philosophy. However, the limitations of this study include the relatively small

sample size and the study being conducted only at Than Tham Farm.

Keywords: Learning pathways, Activity-based learning, Agritourism, Participatory Action

Research, Than Tham Farm
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Figure 1

Domestic tourist statistics in Loei province

Fwsudnrhsoifuafiunlusonsaias ull 2565 dn SuwnudnhsviResfdludokiolas ud U 2566
riovtAuafidu 171,862 Au unrionAvafidn 208,290 Au

PUATITR AUANITIR
1.4% 1.3%

Aulnn Aulng
98.6% 98.7%

Note. The information of domestic tourist statistics in Loei province. From “Domestic tourism

statistics Q1-Q4 with classify by region and province” by Ministry of Tourism and Sports,
https:.//www.mots.go.th/news/category/796
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Figure 2
Map of Than Tham Organic Farm
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