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Service Marketing Mix Strategies Influencing the Decision to Use
Hotel Accommodation Services in Pak Chong District,

Nakhon Ratchasima Province
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Abstract

This research aimed to: 1) study the level of opinion on the service marketing mix
strategies, 2) study the level of use hotel accommodation services in Pak Chong District,
Nakhon Ratchasima Province; and 3) study the influence of service marketing mix strategies
on the decision to use hotel accommodation services in Pak Chong District, Nakhon
Ratchasima Province. The sample consisted of 400 sampling. A questionnaire was employed
as a research instrument, and the data were analyzed using descriptive statistics, namely
frequency, percentage, mean, and standard deviation, as well as inferential statistics, multiple
regression analysis.

The findings revealed that: the analysis of the influence of service marketing mix
strategies on the decision to use hotel accommodation services in Pak Chong District revealed
that Product, Price, Promotion, People, and Physical Evidence had a positive influence on the
decision to use hotel accommodation services at the 0.05 level of statistical significance.
The service marketing mix (7 Ps) could predict 19.10% of the variance in the decision to use

hotel accommodation services.

Keyword: service marketing mix strategies; hotel accommodation; decision to use the service;

Pak Chong
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[

LN N19909NRNLIIY WraslunisAumteayaniin nsdnduladinn wazannauanidndula

Y
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Fondnin $auau 10 4o Wufousuulidennaufisadineauiies (multiple choice) dwi 3
AauAaiudadonagnddiutszaunisnain (7 Ps) liun wanfust 5101 9esnansindiving
NTaaLEsNNIIRaIN NUAMUTAUTNIT NTTUIUNITUIAIT LAZANWAULNINIEAIN T1UIU 28 U9 LaY
daudl 4 fanuiefunsdnaulalduinisisusy Ysgneudiedauieadunssuiunmsanaulald
USnnslsausu §1uau 5 4o tnsuuuasuaiudni 3-¢ WunuuninsdiuysEanaen (rating scale)
wail LLuuaaumulé’mumimwaaumﬂi{L%"msng FIUIU 3 VU iensIadRUAILITIBIRTIeT
ilom (content validity) wazanmensuinnuaenndes (Index of item Objective Congruence:
10C) lnedlA1ag5eming 0.67 - 1.00 Faflmunnndn 0.5 (Fongsri, 2014) Fuldudaideuiioansaes
deovn andugideuuuasuaulunaaeumnudesuvesuuuasuniy $1uru 30 Faeg1e lng
fuamAtduUszansueani (Alpha coefficient: @) ldd1Aad osTudi 0.784 - 0.986 Faiien
11AAINAMN 0.70 mmsaﬁﬂﬂLf’ﬁmwiawﬁauﬂaﬁuﬂejuéhashwialﬂ (Hair et al., 2019)

5.3 m3iusausudoya

fAssnfiunsfiununudeyafonisasiuilaefuannguiegsitlduinisiesin

Tsawsluwagunouintes Sminuasiedun wazfiununudoyanuteminisindeasnis
ooulayl (Google Form) LU Facebook, Line, Instagram, Line Official Account v udu sz‘fwflu
Inveadierrnivedilduinsianelduinistswsuluwnsineuindes Sminuassvdun $auau
400 $9819

5.4 MTAAszidaya

ya o aa

09Tl dan AT awssauun (descriptive statistics) lawn A1 ud (frequency) So8ay

U

(percentage) ANLAAY (mean) wardluwilguuNINTgIU (standard deviation) @fifLga0UNIY

(inferential statistics) lawn 3§n133tAT18viLvUannBELT Ny AR (multiple linear regression

analysis)

6. NAN13IAY
6.1 nan133ATIzvidayadIuyARaLATNgANTIUYENE MUTN1Tasnlsawsaludne
Untas JanIAUATINVEUN
Aldusnisvesinlsausululwndnasuinges Smiauassivdun dulvgidumanda
T 221 au Anuiewas 52.75 91y 21 - 30 Ydwau 203 Au Anlusaway 50.75 n1sdnyisziu
USeugns 91w 342 Au An 1uSeway 85.50 orfnwinauuienentu S1uau 213 au Andu

Yowaz 53.25 f51ldadesolion 10,000- 20,000 UMW §1u2u 214 au Aatdudesay 53.50
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HlTusnisvieanlssusuluwnguneuintes Jawmiauassivdun diulvgildeniesinuinsgiu
(standard room) 1uau 355 au Andufesay 88.75 S uauiuiiin 1 Au S1utu 235 au Aadu
Yovay 58.75 fnguszasdlumaitiinifionisviesilon S1uau 162 eu Anliufesay 40,50 dnduls
WnAleawes 31uau 225 au Antduseay 56.25 dn1sdumdeya - wWisuieu - dndule
1uau 159 au Anludesay 39.75 dnduladinluiungaindngny d1uiu 142 au Andudovas
35.50 9eafiwnlsaususuwau/iiules (Agoda, Booking “1a%) $auau 230 aw Anvdudesay 57.50

v

AuMBYa31n social media (Facebook, IG, TikTok) §1u7u 380 Au Antdudesas 95.00 Tnoideie

1n3weuliase S1uau 243 au Amdudesas 60.75 wazaveudniidaduladondinilssy
desnsamngan 1y 172 au Andudesay 43.00

6.2 HaMTAATIZTTRUANMUARTILYBINANSHIuUsEANNMIRAIAUIN RN Tssusu T
3NaUINYas IMIAUATINVHUN

o

Alduinisiesinlsausululndineuindes Jamdauassvdun dwlng dseduaiy
Aniuveanagnsdiulszaunisnainuinis (7Ps) lunmsiuegluseduuin (X = 4.01, S.D. = 0.18)
d‘ a ¥ | 1% d‘d U d' Qll I ¥ ] [ [J 1 -
WAZLIBNAITUITIUAIU WU ANUNUANLRAEUINVFAAD ATUTDININITINIMUE (X = 4.33, SD. =
=3 & [ [ A a P~ ¥ Y a9 Y a =
0.45) IuﬂizmukﬂLLiumaq‘lumLamLmumqazmﬂ 5090901AD AUNdAUNTRUINg (X = 4.09,

S.D. = 0.29) luuszhuminaudanududasuazliuinisiisanuanin dudnyasnnIenm

(X = 4.08, S.D. = 0.23) TuuszLaulsasuiussenn1an1elulsIwsuase1n sUSY AIUNTZUIUNIT

[
v

Tusnis Tuusewulsasuiitunaunisassioainlidudau (X = 4.08, S.D. = 0.30) s1uxansTae Tu

Usziiulsausuiidaduieanuazainasualy (X = 4.07, S.D. = 0.25) a1us1a1 (X = 4.03, S.D. =
0.25) lutsziulsausuiinafiinuunzauduaunin wazsunfanadedosiignfe Aunisduasy

n159a19 (X = 3.39, S.D. = 0.53) Tuvszisulsansuidnislavaunluteaisesulateg1emaiiios

AUAIAU

L 4 4

6.3 NaN15ILASIZNSEAUNISAnaulalduSn1seennlsansuluanau 1Ny o9 AINIa
UATIIVAUN

B US N5 090N LS9 5u TR 8L UINY D9 39NIAUATIIVENT dulna dseaumIy

QU o

Aniuvaansdndulaldusnisluninsanegluseduuin (X = 3.99, SD. = 0.31) uazllofiasansie

A = Y

U9 WU TeNlAaduunfigane 1ANAe9N1TLTUINISLIU TN ONRUALBIAUABINITVDINY

(X = 4.36, S.D. = 0.50) 599891178 AUz UaNABLATNAUNILTUSNNSIsIwsun (X = 4.02,

=

S.D. = 0.30) dnsAunveyalswuwsunounisandulalduinig (X = 3.99, S.D. = 0.41) {013

Wisuieutoyalsaususne neumsinduls (X = 3.93, S.0. = 0.57) waztenidaietosnianas

q
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fTidenlduinmslswusuandeidumsosadanisuinuninneunsandulalduinig (X = 3.64,

S.D. = 0.65) MUAGU

6.4 nanTIlATIERaNENavasnaynsUsTaNNMIAaIaUInsiidaantsandulalduinig

Wosnnlsasulugnauindas Jandiauassvdun

lunsiesgvinagnsdiudsezaunisnainusnisianinaauindensanaulalduinig
esinlssusuluduneuindes Jamiauassvdun lagldn1simseionnsedanvaa (multiple
regression analysis) r;lﬁ%’swﬁmwmaauL’ﬁlaulmﬁauﬁwLsﬁwammi el

1) nsr9aouleun Multicollinearity laaWa15a1612 wUsdasy anunazdoalydl
AUFUNUS AuLed Tneldadfnsirdaaumuduius seninedanlsdasyvate 9 Aaa20Aa0a
Collinearity nafiliil 2 @1 Ao Tolerance 0g581374 0.394 - 0.896 FsifldmAnd1 0.10 uazen
Variance Inflation Factor (VIF) 858314 1.116 - 2.526 gaifiantfasnd 10 wansinlaifidam
Multicollinearity vi3alaiiinandunusiuesseningiulsdass (Daoud, 2017)

2) psnaeuanuiludaszvesnnuaainindou Tnemduusyansandunusseninaiius
a5y (r foundn 0.80) (Daoud, 2017) wudn flmduUsyansanduius senine 0.023 - 0.746

e HI3e3unlnsgviaunisannagnvians (multiple regression analysis) #un
nagnsauUIzaNn1InaInuInTg (7Ps) loun snundnda (X,) (B= 0.160, p < 0.05) ius1A1 (X,)
(B=0.130, p < 0.05) AumsduasuNIIIAN (X, (B= 0.106, p < 0.05) Aruntinauliuinig (Xs)
(B=0.140, p < 0.05) wagsuSNwAILNIINIBAIN (X;) (B= 0.146, p < 0.05) HBnEwalTsuINFONIS
daaulaldusnmatesinlsusy lusunauindes Sminuassndin fufu Fsweufvauufigiunsive
lngnagnsaiuuseaun1snainu3nig (7ps) Saudunginsalnsandulalduinisesinlsawsy lu
gneUInYes JariauasTELn dussansnnlunisnensalivinnusesay 19.10 (Adj R? = 0.191)

snriuluduremisnisdndining (X5) (B= 0.046, p > 0.05) wagd1uNTEUIUNITIAUIAT (Xg)

(B=0.010, p > 0.05) lifidnwaifevanaenisindulalduinisiesinlswsy Tuduneuintdes

I TIAUATIIVEN LLazmmmL%uammiamaawn@m (multiple regression analysis) 41l

Y = 0.160%(X;) + 0.130%(X,) + 0.106*(X,) + 0.140%(Xs) + 0.146*(X;) + 0.046(X5) + 0.010(X)
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7. djduasanusnena
7.1 woAnssuvaldusnisviewinlsausuludnalindes Jwmdauassrvdn
ToguszasAnaniunsidinveeslduinistsasy Ae tiensvieaiietuagineauiy

Ao o o A

AsEUATINIRASN 108 Kotler & Keller (2021) syin nquisvihnudunguidiid@euaslvinueiiv

1Yo

Uszaunsalnsindeuivevasennuviiesaiainn1sinau Melldiulng3anlswsuaindemisde

¢ ! [ 3 A o & o ¢ 4 Y @ =2 a Y a aa o oy v
soulail 1 Vuledvesiinuasdedeauseulad Yazvioulviiiutanginssuuslnngaadviaiily
AudAgAunIsuardeyarudediannsetindneudndulalduinis denadesiunuideves
Nakla et al. (2023) ngrfungfnssuvestnvisufierlunisidenlduinisisausuluwndinaiies
@ [ [ = ' 1 ¢ [ [ v Y A Y a b4 [ ~
Janingiia Teszydnveanesuladidudadevdnlunsiuiuazidenlduinisvein (esan
Auslaalinudidgiudeyailinavaziuuanuisnalaangliuinissedu

7.2 aAnadaiudanagnsaulszaunisnatauinmsvasg lusnisiesiniseusulugine
Undes Imdauassuiun

FZAUAUARLALYBINAYNSAILUTZANNTIAIAUINIS (7Ps) wsauegluszauuin uay

Waniasanluseaiu wud aundaaigasgane A1uYeInnNIsINTILIY J09a91A8 fY

% A

WHNUNTAUTNT AMUREAS NI ATUSNBUENIINIBATN AIUNTTUIUNISIIUTNIT ATUTIAN waTeAIY
iAeftauNgnns AMuUNTANESUNIINAIN TedonARRITULLIARYEY Kotler & Keller (2022) 7
a8unedn Yeannisiadminglugsiauinisdnludesdenonisdifeuinisvesgndn ielugduuy
| | ¢ A % ¢ a alv v ' Y 1Y a

Paanngnmazyemesulal ieaseuszaunisaluinsnlisesdeliunguslan Kotler &

Keller (2022) Miesunedn wandue Tugshausmsldluiiesindua uwiswflszaunisaluazamnin

'
=

ysmsUinsfigndnlaiu felasionisiuinuauazanuiimelavesfuilan Jsaenndesiunuide
993 Kaewkerd et al,, (2022) l¢ifnwides Yasudrmuszanmamsnain 7Ps dviznasdemsdaaule
Feniiinusuvestinvioaiisludmianssuasaioysen nansidenuin seduanufAniuiendy
Uaduduusvaunisnatn 7Ps laun sudnwaznisnienin tnesiudenuaaiueglussduinn
7.3 szaunsandulalduinisvesinlssusuvasdldusnsiseinlseusuludnayinves
AMIAUATINVHUN
szaunsdndulalduinisiesinlsausunmsneglussauann azviouliiuinglduinig
fveuafuazausisladeuandenindonlduinmslsusiluduneuinges Sinuassvdn lne
Tdusnsasemindsussloviuazquriozldfuanmsdin lddandufuamiuazainauis
ANulasnds AuAMNITUING Tmdaussermawiansinieufineulandnsvieaiien dawals
;ﬁu’%‘lﬂﬂﬁmmw%’amﬁ%ﬁmﬁmﬂﬁ o15ua] waznginssusenisdnauladenldusns venani ns

wulpvasgsnaviesnedluiuilarnmdnyalidauinvesgnelindeslugiusunasnioaiiesgontey

10
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v 1 Y

derwadvayulvuslnadiuuildulunisdadulalduinsliuseivgeetedaiilesenadosiung v

WANTIUEUTLNAYDY Schiffman & Wisenblit (2003) fieSuigdn nmsdnaulaidendeviselduinisves

=

HuslaalinainnisuseiduanaIkazAu i anelanA1nd1aglasuanndua1wasuinas uN9
Uszaunisaliilasuannnislduinisluasaiiniuun Feduasannuaslalunisnduunlduinige
wona Nl Segenadesiunuidululssmanatsatuii@dnwingfinssunisidenlduinisninganuin

Auslaaduwilifudndulafeniinianansanevaussnnudeinisiasieuanuauafeanislduingg

a A

16 Tneamzluiunvie s ndanuniausmuaniunvoniley UsseINIA wazn1TuINISNENINTEIY

€Y YV o d‘

FanaansanandliiuiannudifyresnisimununmuiniswasUszaunisalfidiiniionsssiv

Y

nsindulaldusnmslveglusedvasegieioiiios wassuidevesdsun uitiin uazauey (2565)

a a J

leAnwuses Yadediudszaunnenisnann 7Ps Niidvnsnasienisdnduladionfiinusuvestinviesiien
Tudawianssunsasagysen #adve wuin nsanduladeniWnusuvesdnvisanedludmin
wizupsAteLse InesauliauAndiueglusyauuin
7.4 BnawavaInagnsuszaunIsnatauInsndisanisangulalduinisiesinlsasuves
Y a 4 [ o 1 (% o/
fldusnsviaaninlssusuludnauindas FaninuassIuan

dninavesnagnsuszaunisnarniiddenisdndulalduinisiesinlsausuludune

v o

Tdusnsesinlswusulusneuinges Sainuasssau ogttud1AyMIsena

(product) A1151A1 (price) ATUANTAUEIUN1TRAIA (promotion) Aruniineulinusns (people)

]
[ [ al

LarAUANYENI9N18AIN (physical evidence) uandliiuinguilaalianudidgiuamunini

v 9

=

1Asy AuANA1Y9I3IA1 ANUIaElaveINITEAITNNNITRAIN YAaINsNiusn1sed1alinmnIn

9

waznmdnvalvedlsasufiagyioufeninsgiunisuinis i ududadeddyinszdulmianis

anduladonlduinis Mellusziudsnanannsafinauladn msasaszaunisalnd iwngidninlu

'
v A

Fanmanwal A wasauduan Wudededdgyfidmanonisdndulavesduslnalunainlsiusy

o

1 d‘ r-:l":l ! v r-i; ¥ [ a o . V=2 4{' a 6 1
viougniin1sudatugafsaenadesiuauideves Dennis (2025) laAnyies N153ATIZVEIY
Uszaunnansnann (7Ps) iesiudnsinisidiinvedsausuasan (Sthala) lsawsuluiase gum uwa

wu Jedediudszauniensnain (7Ps) lumunansiue (product) ausian (price) dawalui@suan

a

fan1siinvelsssuasan (Sthala) lssusuluiaiegue Uvd LavuIdevesAsuT wALA uae

Anie (2565) lnAnwises Jadediulszauniamsnain 7pPs Nddnsnasionisanauladeniinnusy
vasnvieuelumiansruasesogsen nan15398 nudn Jaduaundndue a1usian wagenu
duwanaaunanignIn Lavsnadenisanduladeniiinusuvesinvesiigrludminnssuasesegsen

'
o w aada [y

pgelszAvlpdAysadanszau 0.05

11
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8. 99ARUSIn

=

av A9 v g Y a v v o a o ¢ Y av vo
MAedlnauglduinsldlauesuadindnsiont (product) widunnuamilasu Tsausy

q

ABIATNANANTLYBINITUTNNT 19U N150BNKUVUTEAUNITUNISIIRNTUTULSIINIUAIINADINTT
seuaaa ieligndnidnindsdlasugenitsaiane Yseneutunisldwinaudu “uusuduenuna
wos” lneninanulaldiieslliuing wituaunnidudals lswsuasamuiunsiauniney

MaoNsUMlkaEdAY (soft skills) wazviruaRvasmtnuliasioufsnsgIuseAugs nsieninau

o o a

AoadndAgIUasuaInMsinduladionlugauassndnfinouusud Lasn1suaniinuYeIyAaINg

q

a

I Y s A o = v o w o = s
Wudedsruoaulay 1iesnwilnau (people) An Jadudrdglunisdndula nsdearseaulals

aa o 1

douddsuanamnsiindunislimianvesnuuinisusinguunineeddsia wu nmsldwinauas

o a

Tunsuugiduinig visensneumstualulinsuaziduiieandn ieas1sanuduiusuazaiu
flansunignAtvzyihnisdndulaifenlduinis wazdsasieanuduaInlIgnIsdealsiIudedany
goulai WuAMUANA1Y8ITIAY (price) Wazadut1aulaveIN13d0a7s (promotion) AIEN1THALYA

¥

AanAazlasurusmsesulal wiu n1svindulins ¥in (infographic) Wisuifisudnduselowin

Y
anA19zldsulioannss el uslanidnierinuanindowarauANAIMiandIN15909R Y
PoIN19BU

9. UBLAUBDUY
9.1 JarauanuzlunisunlUldusslowl

¥ ]

98 JoyadiuyAnaLazngAnssuves ldusnsiesinlsasuludine

a

1) 91nHan137
Undes Faminuassedin guszneunsmsihdouasume sueny suseldiedesoiieu uas
Snqusrasdvasnsidiinudiesiiteuunngugndtmunefivszay Wy ngunseunss nau
tnvioafiendssssuend nguiovihau uagnguinviondens sfuniiflon ileeenuuuuinisuas

AINTIUNInOUANRIAIUABINI TN IRAasNauldog 1 umanzay Bnian1siauusmslvnseiy

'
aa o o

WOANTIUHLIUTNNT AITLALUTNSIETH LU ToeainuIIEINIASITUIR H981UI8ANUAZAINATUAS
A a 44' ! A 1w o vy &g A . =
vsefInssiian seuna1y Tuvaeiinguisvinnuenansuausilameiiuil Co-working Space 138
U3N158UmMESIAANSIEY wATNITRDNLUURNUNTUSNMSAUTILIaNdinAIidey fUsznauns
ATTINMNUAIUUAAINITLAZNNTUTITINNINSNensIiiisane wiouadauinnanisvieaiieaiie

nszAuNsinluYauenggnaviediien (low season)
2) MNNaNITITY szAUMINAIUTeINagNSEUUsTALNIRAIAUINIS wazn1sAnaula
Tgusnisvisainlssusulugineunges Faminuassvdun Usenaun1saissnyINInsgIuaAMaImN

YOIBINN AINALDIN wazdsswieaNuaznIn nioudesangaudavaslswusulidianulanuauuin
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[
= 1

U 19U N13asInendnualvesinn (unique experience) Wiaas19AUUsEIUTALARLTIAN AT
AUATIANTILNZELAUAMAINUTNITHATANAT 1AED19TALNNINTTIAITINEINTAY LT WANLND

=€ 12

weainnionemisidn wininaseuns visediuanfiviuytlaiddy iefmagnAnguas 4 aas
Wun1sdeansniseaiatidndanguidmunsinndu tnedunsussanduiusiiudessula n1svi
N139a1ALaLeaN (content marketing) ka¥3313nR 1YUIN153T Lienseruauaulauaznis

Y

snauladanlausnig

v a

3) 9NHAN15I98 nagnsUszaunisnainuinisiidaninadenisdadulalduinsiesin
lswsulugneuindes daninuassvdun annsoasuteiaueuwusieldadmiugusenaunis
Tun1sTRLILaESNYININTTIUAMAINYBIUINIT URERATU (product) AusIAT (price) ATUATS
dasun13nan (promotion) AUNTNIULAUINIT (people) WaZAUANBAZNIINIBAIN (physical
evidence) Ing3nwannmviosin Arwaren uavdsengauazmnlvliinasguegaiae
W%’ama%”mmL@iuﬁlmﬂ@mmmjt,qu (unique selling point) 13U NIANLAILUUTUTITUYIF N30
londnwaliiesdiulinges Mmuaseiivarnvaneiiielivng funguidinlsausy dafanssudaaty
Msmana Lienszdumadilduinmsmumania wamsaldfgyuesnguilduinng daasunisiamn
yaansliilinuedunnsuinng Wnvenisdeans uazinuinis ieadisszaunisalifudgidin
W manvaliazussenniavedlsusubifianuiiaula azenn 1Wuszideu wazimunzdunis

Windou nioudanunaren mietienszdunisuenseuudessulatl

9.2 Yatauanuzlun1sivensenall

1Y

1) m'ﬁﬂwﬂuﬁuﬁﬁuLLamiaUﬂqumﬂﬁfu W nsAnwluseaudamia sedugiinia
uaysEAUUTEIA Welldnaasuidaiou dunisuiioy wagannsahluldusglovdls

2) MsfAnuadeidsninadenisdnduladonldusnislswsuludineuintesves
Tnvieadisrviened nsenavinisfnwiuieusiiou (comparative study) futinvieafiessile
dielsifUszneunislssusuanansanenagnsdinyszannisnann (7Ps) AT mnziazas (segmented
strategy)

3) MaLfiNSANYIFILUIININTSRaInAaa (digital marketing variables) \u 8n3wa
Y94n157700ulat (eWOM) NsnataRTuEavEna (influencer marketing) visensiUSeulfigusIAN
H1ufwnuTIvnen1anseadigreeulal (OTA) T1fidnsnadanisdndulauindesfiosds

a

wenANtl MTIEIENIANBIAILUTIIY (dependent variable) Tudsnadnsluszazen 1wy amuding

fauusus (brand loyalty) w3e Auaslalunisnduunlds (repurchase intention) tielitila

sa o ! o & Ao a
ﬂ’]‘Wi’JlISUENﬂﬁq%ﬁWUWIUQﬁUWNaWLi‘\]“I/IENEJL!
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Abstract

This research aimed to 1) study logistics management and tourism competitiveness,
2) study logistics management that influences tourism competitiveness in Sung Noen District,
Nakhon Ratchasima Province, using questionnaires to collect data from 348 samples, using
systematic sampling and simple random sampling. Statistics were percentage, mean, standard
deviation, and multiple regression analysis. The results of the research found that opinions on
logistics management and tourism competitiveness were at a high level. Logistics management
explained 76.7 percent of the variance in tourism competitiveness, with key factors including
information management, physical management, demand management, and personnel
management. The results of the study suggested that infrastructure for transportation, parking,
and traffic management should be developed to facilitate tourists, and community
participation should be promoted in exchanging information to forecast trends and plan
activities that meet tourists’ needs. Local guides should be developed to convey information
accurately, as well as disseminate practices in tourist attractions to create good experiences,
create impressions, and create unique products for the community to promote the local

economy to enhance competitiveness and grow sustainably.
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Figure 1

Conceptual Framework

Tourism Logistics Management

1) Demand Management Competitiveness in Tourism
2) Customer Service | 1) Low cost

3) Order Management 2) Differentiation

4) Physical Management 3) Niche Market

5) Information Management

6) Human Resource Management
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5. 52 U8UI5IY

5.1 Yssnsuaznguiiegig

[V 7]
v A

Uszunsnidlun1sidonsel loun Uszvulunuiidivalasy sunegaudu Jamin

UATTIVAN IIUIUNIEY 2,631 AU (Department of Provincial Administration, 2025) H338inu

yuangumegelaglignsves nls 1w (Yamane, 1973) wuunsiudnuaudssynsiiiueu wag
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ATUIUAIU
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1+ Ne
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e unu AuAamAdsuvansulalun1sgufIng1

TA8fUUATAIAIAINNARIARADY 5% = 0.05
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NGATTIUY Unuals Aadl

2,631
n =

= 347.21 AU
1+ 2,631 (0.05%)

(%
[

Aty YuenausiegelunTIdeasal = 348 A

Y

naudvegenmualy warluudazvyiildnsdusiiegntegiede fuwans Table 1

Table 1

The number of sample groups classified by village, 8 villages

No. Village Population Sample Size
1 Village No. 1, Ban Mueang Kao 499 66
2 Village No. 2, Ban Wang Won 298 39
3 Village No. 3, Ban Bot 340 45
4 Village No. 4, Ban Na Takhrok 380 50

i Y] A o a d' v oA @ = =
ANMRUARITEAUAINULDUU 95% LUAIMUANALARZDUUBYNITNNIDININY +5% I@EJN?WEJ@%L@EJ@IU?VW

Haeldisn1sduiegnuuuiiszu lnewvseanidu 8 wthu iWeieudadiuniudiua
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Table 1 (Cont’)

No. Village Population Sample Size
5 Village No. 5, Ban Hua Bueng 258 34
6 Village No. 6, Ban Hua Na 178 24
7 Village No. 7, Ban Kok Kok 186 25
8 Village No. 8, Ban Kut Hin 492 65
Total 2,631 348

Note. A total of 2,631 people in the Korat Subdistrict, Sung Noen District, Nakhon Ratchasima
Province (Department of Provincial Administration, 2025) were used as a sample group for

this research.

5.2 wsasdiafildlunisinudoya
M A o =3 v = . . 1 [ ! o &

iwsedlefldlunisiiudeya Ae wuudeunny (Questionnaire) Wuseanilu 3 diu el

dufl 1 wuuaeunuieniudeyanialuvesnaunuvaeuay dadnvauzainiundy
mauUaetanuulviienneu

| i a Y Y a a ¢ ] = % Y )

duf 2 wuugeunuielfiunsdnnistadafndnisvieaniien 6 nu laua 1) N133Ans
AINNABINIT 2) NIFUINITANAT 3) NIFIANITANAITD 4) N1FIANITEIUNEAIN 5) N15INN1TVYA
U17815 way 6) MITan1syAans dnvazaanuduvaeUsuuuusziliua (Rating Scale) 5 szAu

dui 3 LUUERUANNNEINUANUAINTANNNITLUTUAUNSYIBUET Usenausme 3
A loun 1) Auduyue 2) aueuwaneg ke 3) musaiaenizngy dnvaziauduvaisle
wuuUseliiua (Rating Scale) 5 56U

asINaSuUasunuIdelanaaeuamnIATeile 1ABSNAINNITATIIEBUAIY

Y v o a

ATIRULTanrT (validity) aaia3oeilelagldnaiiniuaennaed (Index of Consistency: 10C) Lo

[
[

Usziluanndl¥edngy 3 v Felunwideasaila 10C agsendng 0.67 63 1.00 wagdlal I0C HATI
& & o A e A A o a

A9 0.982 INUUNINITATIVADUAINULAEA (reliability) VeI edlolagdhuuasunINNNIUNIS
ATRdeUANUATIveAIesiinin lUldunquyAra NN v AT eiunaufie8 199U 30 AU LAAY
fuuszansusarvasasouuia nedadenisinnistadafindnisviauiien dArAnuatuwiidu
0.974 4ATAIIUANUITANIINITLYITUATUNITVOUT &7 TAIAMWT DI UVIIAU 0.983 Wan9In

WUUABUANTANLTIBINTIg
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5.3 M3AAszidaya

v
YA o v a

AIdelauamsliasigideya fsil
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a ]

1) adflanssaun dmsuauladvdiuynravesineuiuudeuny Tinsizvidayalagly
MsuInuasAEd Lazfosar dmunsianisladainduazaiuaunsanianisudadusiunis
vieuflen Snneguiu famiauasnedin Tinsziteyalasldriafeuazdrudsnvunnnsgiu

2) addBseyunu Tnsiesesianasemyga (multiple regression) Lilenaaeun1sinnis

a |

ladafndniisvswasoruanansananisuisdumunisvisaney suneguliy JminuasIwan

6. NAN1SIVY

HaNTITemIuTRgUszasAden 1 iefnwin1sdanisladaindnisvieaiien duneaeiiu

FIIAUATIIVENN sanandly Table 2

Table 2

The mean and standard deviation of tourism logistics management

Tourism Logistics Management X S.D. Level
1) Demand Management 3.76 550 High
2) Customer Service 3.69 537 High
3) Order Management 3.70 636 High
4) Physical Management 3.84 .704 High
5) Information Management 3.70 673 High
6) Human Resource Management 3.18 1.080 Moderate
Total 3.66 .586 High

310 Table 2 U1 N1sIAn1siadadndnisvieniied danadelunmsiveyluseduuin
(X = 3.66, S.D. = 0.586) kaztiafia1TuNIUSIHAIL WU HIUAITTANITAUNIEAIN TANaGeuIN

ﬁqm (X=3.84, S.D. = 0.704) 5898941 AB AIUNITIANITAIIUABINTS (X= 3.76, S.D. = 0.550) AU

(%
=1

A59ANANdeTe (X= 3.70, S.D. = 0.636) A1UNN5IANTTTRYaY13ET (X= 3.70, S.D. = 0.673) AU

N15UTNN3gNAn (X= 3.69, SD. = 0.537) kazdunsdanisyaains daedsdesfiqn (X= 3.18,
S.D. = 0.555) muaeiu
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HaNMTIREIUIngUsEAaNATen 2 WefnwiANNaINITaNINSWItuAUNSTIBTEY 8110

gaily daniauassvdun uansly Table 3

Table 3

Mean and standard deviation of tourism competitiveness

Competitiveness in Tourism X S.D. Level

1) Low cost 3.48 0.84 Moderate
2) Differentiation 3.57 0.72 High
3) Niche Market 3.71 0.64 High
Total 3.59 0.64 High
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Table 4

Regression coefficient test of tourism competitiveness

Independent Variable b SE, ] t p-value Results
(Constant) 886 | .170 5.213 .000
Information Management 284 | .053 | 302 | 3.348** .000 Accept
Physical Management 249 | 033 | 277 | 7.579** .000 Accept
Human Resource Management | .120 | .044 | 232 | 2.757** .006 Accept
Customer Service 0.062 | 0.014 | 0.059 | 1.124 1.134 Reject
Order Management 0.057 | 0.012 | 0.055 | 1.167 1.125 Reject
R =0.819, R?= 0.767, SE. = 0.36480, F = 6.568, Sig. of F = 0.011

Note. *Statistically significant at the 0.05 level. **Statistically significant at the 0.01 level.
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Abstract

In an era when people seek closer connections with nature and meaningful experiences, the
Bolaven Plateau in Champasak Province, Lao People's Democratic Republic, has been recognized as a
cross-border natural area with recreational potential and a distinct resemblance to the Thai cultural
context. This article aims to 1) analyze the components and dynamics of Thai tourists’ nature-based
recreational experiences on the Bolaven Plateau; 2) synthesize and evaluate the recreational values
that emerge in psychological, social, cultural, environmental, and cultural identity dimensions through
participation in recreational activities; and 3) propose community-based approaches to designing and
developing sustainable recreational spaces, grounded in user-centered design and integrative
understandings of site potential, ecosystems, and international cooperation. Drawing upon academic
literature, field data, and conceptual interpretations in contemporary recreation, the findings indicate
that Thai tourists highly value pristine nature, a pleasant cool climate, and local cultural traditions that
resonate with Thai roots. These qualities foster positive experiences in terms of psychological
restoration, flow states, social connections, cultural learing, and the cultivation of environmental
awareness. The study further highlights the pivotal role of local coonmunities as hosts and co-designers
of activities through community-based tourism, cultural transmission, and participatory environmental
management. Sustainable recreational design, therefore, requires the integration of ecosystem-based
management with community participation, together with mechanisms for cross-border and ASEAN-
level collaboration. Such an approach positions the Bolaven Plateau as a model for recreation management

that balances conservation, development, and the sustainable enhancement of quality of life.

Keyword: Bolaven; nature-based recreation, Thai tourists; recreational value; sustainable area
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Figure 1

Hiking and the beautiful nature of Bolaven plateau

Note: Hiking and enjoying the beauty of nature is a popular activity among Thai tourists. Own

work.
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Abstract

This article aimed to study the knowledge management of community-based tourism
in Ban Nong Bua, Phu Luang District, Loei Province, using the concept of knowledge
management and aesthetics. The data were collected from document analysis, focus group
discussions, and meetings. It was found that there were 2 primary types of tourism areas in
Ban Nong Bua: 1) historical sites from prehistoric archaeological remains and 100-year-old
traditional houses, and 2) cultural sites reflecting local ways of life, such as Wat Nong Sawang,
the Tuy Cotton Weaving Group, Banana Land, and the Shrine of Phaya Chang and Nang Phom
Hom. The knowledge Management process based on aesthetics was divided into 3 stages: first,
searching and collecting knowledge from individuals, documents, and online media to
analyze, synthesize, and interpret; second, storing knowledge in forms of documentation and
online sharing; and third, applying knowledge in tourism management, strategies, route design,
and activity development. The tourism areas were enhanced in three dimensions: community,

tourism, and economics.
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Figure 1
Theory and Conceptual Framework of the Study
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Note. Aesthetics and knowledge management in tourism areas. Own work.
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Figure 2

The integration of natural and cultural aesthetics to experiential tourism of Ban Nong Bua

Note. The application of historical and cultural knowledge in community tourism management
at Nong Bua Village, utilizing the lush green rice field landscape and Phu Ho mountain from
the legend of the Elephant King and Lady Fragrant Hair as a backdrop. This demonstrates the
integration of natural aesthetics with cultural narratives to create valuable tourism

experiences. Own work.
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Figure 3

Cultural tourism activity

<

Note. (Left)Reviving the culture of Thungsakkara for Phraya Chang Shrine that District Chief,
Village Headman, Academic, Culturalist and Villager. (Right) Activities to create awareness by

handicraft market that tourism networks participating in the event. Own work.
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Figure 4

New knowledge framework diagram
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Note. Diagram for Knowledge Management in the Context of Nong Bua Village Area: Discovering

Knowledge in Historical and Cultural Areas for Community Tourism Application. Own work.
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