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Abstract

This research aimed to group the elements of authenticity of Tai Saek ethnic identity
and analyze the importance of the performance results according to the elements and the
perception of the authenticity identity of the Tai Saek ethnic identity. Data were collected
using questionnaires and analyzed using descriptive statistics, including mean, percentage, and
standard deviation. Inferential statistics included exploratory factor analysis. Data from the
factor analysis were analyzed by important performance analysis.

The research results found that the authentic elements of Tai Saek ethnic identity
consisted of 7 factors: factor 1, physical characteristics and dress; factor 2, local cuisine; factor
3, service; factor 4, ethnic symbols; factor 5, nature practice; factor 6, souvenirs; and factor 7,
ethnic interpretation. Then, the analysis of the importance and the perception of the
authenticity of ethnic identity was compiled that quadrant 1: Concentrate here was the
communication from ethnic group and quadrant 2: Keep up the good work was the physical
characteristics, clothing and local food. In addition, Low priority in quadrant 3: consisted of
services and practices regarding nature. Lastly, Possible overkill in quadrant 4: was symbols
representing ethnicity and souvenirs. Community tourism leaders or related persons can use
this information to further develop community tourism in the area to maintain the identity of

the community and to encourage repeat tourists.

Keyword: Authenticity; Cultural tourism; Ethnic identity; Tai Saek; Importance performance

analysis; Tourists’ perception
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Unneudfied Werd nmdnvuvesunameniiel wazmugniuneanIuil (Sense of Place)
(Cohen, 1998; Wang, 1999; Reisinger & Steiner, 2006; Belhassen et al., 2008) yiluinnesield
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TrunelnPeulvvesszaznaiumuisay a139iNanoNITEII9AINUNLIEABANULALEN AL AnT Ul
Inlavasdnneaienlawazlaiunlylunisneane e Tnusssualy Jamal & Hill, 2004)

3.1.2 AURNLAFNRUSAURANTSU (Activity - related Authenticity) iuadnuAswn

£
=

‘1’7iLﬁmumﬂﬂ15U§é’uﬁu§w§amsﬁwﬁaﬂsiwﬁq 9 Fodunnuduuniiietuasmudaunsaiiy 9
Fenan mmﬁmﬁﬁﬁa&j (Existential Authenticity) mmLﬁmLLﬁﬁﬁaq‘Lﬂuamamaqmmﬂuﬁmuﬁ
LLﬁa%mauw{azqﬂﬂa TudpunzSunnadelny Qﬂﬂaqw}ﬁ&lﬂ’;’mLaﬂJLLVTGUENMULENGT’JEJEI’]mGl‘UEN
ﬂgsmﬁwuazﬁuﬁmmiw Frudslufiauunasauasvaenas (MacCannell, 1973) Tnslamznns
Usiaanauasslavesauludsay (Berger, 1977) ﬂmm%ﬁLLmﬁmuﬁqquﬁam miviauﬁmﬁqlﬁgﬂ
ﬁmmﬁwumﬂumaéjummmwmmmmwmﬁmLLﬁiﬁﬂé’Uﬁugjmamﬁqéf’muﬁﬂﬂ%ﬂ (Steiner &
Reisinger, 2006) G;Jaammﬁfaﬁw mwmﬂm%mazmwmﬁmﬁﬁagjnﬂum (MacCannell, 1973) uay
annsathnduinluriiatduuesniseaden (Olsen, 2002) oswnnisiummendisariilv
FnneudierlandnuianunumludinUsysriu $oasy wWulumusssund fanunasuwazaing
frauoy mmﬁmLLﬁﬁﬁaQ'fﬂmﬁm%u‘l,uﬁyuﬁﬁqﬂmaﬁLﬂué’ﬂwmmaamiﬁauﬁmL%aﬁuﬁsﬁ"msn
(Graburn, 1983; ; Wang, 1999; Kim & Jamal, 2007) ylntnveadisnuilannuiuunvessanule
Joilminvoudifiganueaensiinesns LLaszmeqdwzﬂﬁﬂ’amuaéﬂﬂﬂuLméwiaﬂLﬁmﬁgu
mmLﬁmLLﬁmaaUﬁzaumﬁaﬁqLﬁmsﬁuiuamummjﬁLﬂul,aﬂa"’ﬂwajl,awwﬁﬁ@mﬁﬂu&hLaaLLaw‘h11;{
tnvneafisndnnugunazaynnonisiiunig (Steiner & Reisenger, 2006) Waziilofiaaamnd i
tnesiieniiarnunson tnveadeaaznduinuiusinelanuuiaveumungsudeunsdsaudn
adiaziiuiinmilouiniun (Wang, 1999)
3.2 dnanwaINIYIANUG

PINNTAUNIUITIUNTTUTLA 87089 ﬁ’]lﬂiﬂLLﬁﬂﬁWﬁﬂHﬁﬁ%?ﬂﬂj’]aﬁJuiﬁLﬁIEJ’J“JENﬁIUﬂ’]i

voudiele ¢ Ussifused

3.2.1 wWuil WuaauidsdiugiuvesnAnugiiuanansiulumudsy TRamansuaznisonen 7

' 17 '
A a o A

LLamﬁamiLﬂuﬁuﬁagjmﬁ’ﬂ WUNIIAY WU NNy 16 ﬁ/uﬁaq%’ﬂﬁ wazfluiilyuselend o
firsananuiuunauiiuiianfideesuamesfisnaundufuidessilusinvesuyu (Yeoman
et al., 2007; Zabkar, 2010;) IudsanINUINADNTOMNAIMONABIAFNOUT T TRFanT v sYTY
(Andriotis, 2011; Bryce et al., 2015) uasiAUYMAALIA R UnameTias Ui uRaLANYg
YUY (Andriotis, 2011) FannsnrhunUssiiuasdumle

3.2.2 NiWYNT Lﬂw%’wmﬂimaqﬁmﬁuﬁﬂfjmmaﬁuéﬁwmmuauazﬁwmammmLﬁuﬁmu

! ' A ' A [ a Aaadda A a
NIUNTTNBILNYT LL‘U\‘iLﬁj‘L! 4 Uzenn AB 1) NINYINTNTITUYIA 1PYLERIBBNINNITHINTINTININ S

595U91% (Gilmore & Pine, 2007; Yeoman et al., 2007) ANQANANYTUYBITITUYIA JTTATN
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(Jamal & Hill, 2004; Mclntosh, 2004) 2) Nswe1NTNITAIUSTTUNIIARYS turasdutausssy
Nsueanie Neluiusssunn MseTunilnulssingl AENITUYRINDIRUNLAAIDIDNINYUYDIVIANUT

[ a

(Chronis & Hampton, 2008; Andriotis, 2011) AINANIUALANANAINNFARUTIU wazTantune

9
a

aunnndanimlaaglunesdu (Belhasen et al., 2008) 3) TaIUGIIUAITUSIAABINNS TLARIT

q

adaa a

Aradsune AaTnvesmiiug Tnsevnsvhaningavlunesduiivilase (Yeoman et al., 2007)
sa¥1Rens (Jang et al, 2012) NMIANUAIIUDIMNT WazanufifuUsEnueIAuUanmuas
uanannsueshdies uay 4) arunderesuiiug ﬁléjé’uéwwammmﬂmiwqwmﬂéuééu
Tun359%In (Belhasen et al., 2008) %aw%’wmmméﬁﬁjgwgmfhLauaiﬁLﬁuﬁﬁﬂémmwaﬁué:awuﬂia
ogTfuninenslaneasiung

3.2.3 Ussindiuazdausssuvangueidnug wuaduiausssufidunesla (Tangible
culture) fiuansnuduinuresinugudsdlnfumanisnmiisiidutag ﬁaﬂgﬂa%aﬁw 9
luasidu viuFouuduiifsuuuuidusndnuaiameiu uazfaniulvlunisasaiudoy
azﬁaummﬁmﬁqumu (Waller & Lea, 1998; Andriotis, 2011) Immamuﬁa;ﬂqmmmu%a
ﬁWLauamwmﬂuﬁuﬁuLLasL%auiaaf?umwmﬂumﬁﬁué (Gilmore & Pine, 2007) @uiaiusssuilsu
noslula (Intangible culture) LﬁuﬁﬁLLamaﬁqQﬁﬁmmﬂmaaﬁaaﬁu Tngianiz A1¥18 unsen1w1
T TP NI TRRYS LLazLﬂmiamaiﬁﬂuuaﬂ15L§8u§ﬂww15u§aaﬁwéwa 9 (McIntosh,
2004) ﬁaﬂzmsmeﬁ'azﬁauLaﬂa”ﬂwm}uaqﬁmﬁﬁuﬁj ATUsTAUNIUTILIAE Uy A91901TNTIY
vosnnendisndeuloatueialadaiau (Chhabra et al, 2003; Bryce et al., 2015) s1usilile
faduiiiauemensiduresiissinlnduinneiiendivihaniioveseulunesiy wayinaNIN e
Tuveady (Kolar & Zabkar, 2010) LLazLﬂﬂiamash;ﬁfm/iaqLﬁﬂﬂgﬂnﬂaawizﬁwﬁwmﬁyﬁaﬂﬁammaq
f;aEJmsiﬁemammmi%wmjﬂﬁm]/ﬂﬁmsJ (Chhabra et al,, 2003) usnannil LLmﬂﬁﬁ’a%ﬂﬁqmuﬁ
Aevosiufisnssuuaznumanianasdauidenlosiumiude Fessluefin (Kolar & Zabkar,
2010) LLazLLmUﬁﬁ'ﬁLﬁ“'mﬁ’usaamwaﬁuaqmﬁﬁuﬂumsﬁi"]Lﬁu%imﬁqLw{aﬁmuﬁaﬂwﬁ’uﬁﬁqﬂq U
VI%JWEJ’]ﬂiﬁiiwm@Lﬁzﬁﬁﬂ@@ﬁﬁadaulg (Steiner and Reisinger, 2006)

3.2.4 N15UINIITANITVEYNTY Auansdednenmueay vgususiudenuluguy
azﬁauﬁlugﬂLLU‘Usuaqmﬂﬂ;ﬁmiﬁuaqﬁﬂﬁaaLﬁaamﬁﬁmawﬁﬁué (Jeerapattanatorn et al., 2021)
lai’iwmﬂumiﬁ%auaﬁﬁmﬁim/iaqLﬁma%dama’[n;ijﬁﬂviaaLﬁmﬁusqmuﬁ‘auiﬁ“wuﬁﬁméwﬁu s
Aousutinveafisamennuduiues mnuduiiasuazasdanatinveadien (Kolar & Zabkar, 2010)

LAENNSADANTUBNALTOIT1IVBINANYIANUG IneeLulad18 (Chronis & Hampton, 2008)
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5. 52108Ui59Y
5.1 Uszynsuazngunlagig

Usgynsuaznaudiseraduinvesiisrvnlvefinunuvesiiedluguvulvuan ag

A U

AMVUATUIAYBINANAIBENALEASIUNTIUTIWILUTEIINTVBS Cochran (1977) s¥AUAILLY B

sovay 95 vhlnilvuinveanausos iy 384.16 vt tielastunuRanannuesoya yide3e
MuATLIATEINaNAIEE AU 400 F8879 KazvhmsauiaesawULe Tnsfinannisdain
yosnquiiess fe iWunmeufisrfidumameaiiodluyuey wazsiuviAanssunsmeaiiodly
ymustlaee1mils uaziinamnisdnesn Ae nauiesndluduselveyalunisyiiide

5.2 in3asiiefldlunsiiudoya

wuvgeunuduniadioddenlylunsiiuveyaasell lnefidunounisimuiaiesiianis

' '
a A

Fodunnmenumussanssukesuitenifisivesfuanumiuu Sadnuananftug ns
neaflondeinusssn mavenflsndaninug usslszaunsavesinmoudien ileassweran
nduasvgderngsuau 3 nu ansdeumiunsidaiommewmaia 10C wuan adviidan
aenAnowvasafauiial 0.67 - 1.00 Fannnm 0,50 Jaudulumunamileeniula uaztiwoan
uUSuUgInralausLuzYeIydsIvgSailunadeuaimunsaddasiassiungumaaesdidl
Fnunzaaieiung ui18819939 T1u7U 30 F0879 1AM 52980UAIANLT o UALE AT
FulszAnsuearinseuuia Sa1madu 0.821 §9u1Ana1 0.70 Ferwuvasunudaiiudesiy
(Nunnally & Bernstein, 1994) wuuasunauuady 3 aey loun neudl 1 szTaagaﬁlavLﬂ wJudnuuane
JAuuUnT19a0UT18n13 Taun el 91y @n1uAm uarsduNsAng meudl 2 seduauddyuay
ms%’u%mmLﬁmLLﬁmaaé’mé’ﬂwajwmaﬁuéiu 4 o lawn Wil $1uau 3 Y8 NINLINT F1UU 9 v
Usgndlamsssy $1u7u 19 18 wazn1UdMsdanIsvestuTy $1uan 4 18 msuasIaUsranuan

A [y 1Y

5 sy e sesumstwaudey (1 wiumslilvenudfes 55 LLmuﬂT{LﬁmmﬁwﬁQJMﬂﬁqﬂ)
LLazizﬁums%’ug(l Lmumﬂﬁ%’ugma f45 Lmums%’ugmﬂﬁqm) LazAouTl 3 veldusuuriu 1y
AanuUanawdn Imaﬁmmsﬁmﬁmwﬁ%ga (Silpcharu, 2014) fig ANRAY 4.50 - 5.00 Lﬂumi%’ug/
mmﬁ’wﬁaﬂuszé’umaﬁqm AadY 3.50 - 4.49 Lﬂumi%’ug/mmﬁwﬁ’ﬁgiuizé’umﬂ Anady 2.50 -
3.49 Lﬂums%’ug/mmﬁﬂﬁzg’l,uizéfumuﬂmq A0AY 1.50 -2.49 Lﬁums%’ug/mmﬁ’]é’aﬂuﬁzé’uﬁaa
uazAads 1.00 - 1.49 Wuns¥uy/mnuddlussduussiian
5.3 nsiusIuTItaya
pﬁé’fﬁiéjﬁamw%agamﬂmsmemuaaumﬂﬁﬁ’uﬁfﬂﬁaqLﬁmsunlmﬁlﬁumqmﬁauﬁm

Tuguyuvasmfnuginuan lneridelawnluiugiifm JuasingUszasnresnisiiuveya wazaouniy

v
o

ANUBUgENANTNVDLNINBUANTINNTIRENTBLN nBugen yITedrsuanuuudeuaulniy
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fnmeufisviinienues giteifureyassnnafoutuiou - fuanau 2564 Tuuvasuniuiiiv
sausilatisdu 400 40
5.4 M3AAszidaya

mslaneveyauvadu 3 tunou Ao

5.4.1 madwneiteyaBmssaun iunsinmeiveyariilUvesynouLUUaoUN LAY
Fnsuanuasard sesaz uarnisinTsnseRuaudAyuasMIUIANIRLLYIRESRAN YNNG
PiffugmseLalsuasaUTsuULIIRTE Y

5.4.2 mynzideyaideeyunu 1unmsiasznesnusznouidsd1sin (Exploratory
Factor Analysis: EFA) a3unsanuduiusvasiiuUsnmesndsenautu Inefiansan muinumues
Hair et al. (2010) wuqalﬁ a1 Communality AI5UINA27 0.5 A7 Kaiser-Meyer-Olkin (KMO) lupas
uo8nI1 0.5 Teavseniuln AvitnesnUszney (Factor loading Tneiansana1ngiuIy
asAUszneufiian Eicenvalue 1nnuSewiu 1 ?mwau%’uwaiumﬁmﬂﬁjmﬁdu 9 uarA factor

Y

loading AN 0.5 Seasmunam wndaudsladian factor loading ‘LTEJEJﬂ’J'W 0.5 aggnenean
ﬂﬂﬂﬁ?ﬂ%ﬂéﬂ%@@ﬂéﬂi%ﬂaUﬁaLﬂ3’13ﬁlgﬂlﬁﬁaﬂﬂg@ﬂﬁ}u%wﬁﬂﬁ’lLLUSﬁ@ngKLanF’;USZﬂEJU‘Su 9

5.4.3 N133LAT1ZRTEAUANEIAAUNaN15U TR (Importance-performance
analysis: IPA) \fioUszifiuan asaUsznaulafidndunasiulgs (Concentrate) ﬁ?ﬁa&JLLay’JLLazﬁﬁ
U (Keep up the good work) arud1daysn (Low priority) wagvidiiuly (Possible overkill)

warthundusmddunsuimsianimesiisndsinusssuvesnquyfinugaely

6. NAN15IVY
6.1 HamTAaszsidayanaly
pmeuLuUAsunufiiuinveafieaiulnydunends sevas 5575 01y 26-35 9 sovay
33.50 04041 Ao 07 18 — 25 T 98a% 24.25 An1unnlan souay 41.25 seiunsAnalg
USeyaueis soua 62.25 danansly Table 1
6.2 HaN1IIANGURIAUSENAUAMUANUTIvRsERGnwaln1sI AN LS INUAN druas1adIuIse
3NBUDY JNIAUATNUL

23AUTENBUAIIUANLN VDITAT NBUNIIVIARUT LLEN FIUaR19aIU150 B1Ln8Lilad

FINTAUATNUNAILAITTLATIENBIAUTENDULTIF15I3AILTT NIV ULAULURINUUY VARIMAX

Y L3
a aa L v

AglusunIu SPSS iednngusitusindauduiusiulveylussausznoudediu Favilunsiu

'
‘¢ Y

lassasnaweseyala wui anuduiusvesiiuannsadnesmusenaula 7 ssnusenau 21 dued

fianunsnesungsesazuainULlIUTINAZANMIAU 55.057 Ynesrysenauiinlownu (Eigenvalue)
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Table 1
Demographic characteristics of respondents
N % N %

Sex Status
Male 177 44.25 Single 165 41.25
Female 223 55.75 | Married 139 34.75
Age Divorced / Widowed 96 14.00
18 - 25 97 24.25
26-35 134 3350 | Education level
36-45 89 22.25 | Under high school 71 17.75
45-60 62 15.50 | Bachelor degree 249 62.25
61 or above 18 4.50 Master degree or above 80 20.00

mnmﬁ 1 LLawﬁ factor loading Lw{azﬁaﬁﬁmmﬁw 0.50 (Hair et al., 2010) s?famamﬁlmwﬁ
psrUsznaudsdsadananianunmeaourennaniomu 4 33 fe 1) A1 KMO 1Ay 0.683
1NN 50 azfionquineslvunawangay 2) A1 Bartlett’s Test fiuddymeadaiistiy .00
Feusuna .05 Faweuiula Fs91nA1 KMO uae Bartlett’s Test wandluiiiuan veyaiilaainninfv
ﬂa;uﬁaasmﬁmmmmzauﬁ'%ﬁﬂﬁmiwﬁaaﬁﬂszﬂauﬁﬂﬁﬁmLﬁmﬁ’umﬂﬁﬁzﬁummﬁﬁmﬁa
AMUPLLTTSIENWN ALY 910U 3) RansnAiauduUs (Correlation) svanauys
Fslunmsaniinnannnan 0.3 agFuau 137 A1 2NYeuA 176 A1 91nna7 50% TesANELTUS
Ve wEndIn AmsausauUsiianudusius iy uay 4) e Communality §iA152%319 .408 - 671
wandliiuesnuseneuiiatnesnuiunazesnusznauannsnesueauuUTUTIUTeILARL YD

AaunlgaInUsEnautu 9 tadusens fsieazdenlu Table 2

Table 2

Factor analysis results with varimax rotation of the tourists’ importance of authenticity in

ethnic identity
Factor Pct of
Authenticity in ethnic identity factor EVP Communalities

loading variance®

Factor 1 - Physical characteristics and dress 3.033 14.44%

The environment of the attraction reflects the history of the 621 472

community

The houses are unique to the local area .554 408

The community dresses in a dress that reflects dress ethnic identity .644 .549

The costume is magnificent, different from other ethnicities 743 591

10
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Table 2 (Cont’)

Authenticity in ethnic identity factor Factor EVP Pet of Communalities
loading variance®

Ethnic costumes are made from materials that are readily available 675 497
locally
Factor 2 - Local cuisine 1.720 8.19%
Food is made with locally available ingredients .620 .488
Taste of food truly reflects the ethnic vernacular 718 547
Decorating dishes with simple local ingredients 702 543
The community has a lifestyle that relies on nature .602 526
Factor 3 - Service 1.543 7.35%
Tourism activities create opportunities for tourists to learn about .657 .490
culture together
The community welcomes tourists with friendliness 768 .625
The community is friendly and sincere towards tourists .639 546
Factor 4 - Ethnic symbols 1.454 6.92%
Ethnic performances reflect ethnic identity 562 416
Ethnic performances are clearly linked to images of the past .802 671
Ethnic rituals are linked to communal beliefs 676 562
Factor 5 - Nature Practices 1.392 6.63%
Nature practices reflect local wisdom 779 632
Participatory impressions follow ethnic practices about nature 755 584
Factor 6 - Souvenir 1.241 5.91%
Preferences for souvenir products crafted by local people .740 584
Pride in trying ethnic craftsmanship by yourself 707 617
Factor 7 - Ethnic Interpretation 1.178 5.61%
The materials used to build the houses reflect the tradition of the .784 653
community
The community's historic sites make tourists feel connected to their 734 568
ethnicity

221 authenticity attributes captured in seven factors, "EV: Eigenvalue, ©55.06% of cumulative variance explained, “Cronbach’s alpha.

6.3 NAN13IATINTEAUANNE AR VRINanIsUHURUANasAUsEnauladBuaNI5TUS

ANUANLIvRIdnanYalYARUSINUEN A1UARNRAINNTA F1LNBLIBY TINIAUATAUY

o w

M33ATEnANNdAYIINan1sU ) URNUMLeIAUTENaUTTBLAZANTTUTAULALLY
VDITNANYUYIANUT A8TTN15TLATIENTEAUANAIA YA UNANITUJUA Y (Importance-

Performance Analysis: IPA) waziisunasiaidunn asianslu Figure 1 Tngszauaudidyidunnu
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a o

Y ManafasERuaNd A URIANULALLNUBISAAN YN ATLT TANadewniu 3.61 wasnanis

UfURNuLumeszaunsiuganuiuwdulny X daedemniiv 3.63 dwansly Table 3 i

v

TuiigadavaInsan 4 Areawsun laun AIaawsuny 1 9naelsuuse (Concentrate here) lawn

& ! '

29AUTENOUN 7 N15HOAUNINEIINYIANUT AIBALSUNT 2 FeWReuad (Keep up the good work)

Y

'
a

laun 99AUsENBUT 1 SAWULENIINITATNLAENITUAINIY LagBIAUTENBUT 2 DIMIT UD

'
a

AIALIUNT 3 Fsdauddem (Low priority) laun aeaUsznou 3 n15Usn1s Lagesalsznaud

5 wNUHURNEINUSITNTIR wazaoauwsunil 4 Faaiul (Possible overkil) lawn asnysznaud

[y

4 Fydnwanuanudunfinug wazesaussnoun 6 vesiiszdn

Table 3
Mean ratings of tourists’ importance and perception of authenticity in ethnic identity
Importance Perception
Authenticity in ethnic identity

Mean® | S.D. | Mean® | S.D.
Factor 1 - Physical characteristics and dress 3.91 0.91 3.75 0.85
The environment of the attraction reflects the history of the community 3.95 0.89 4.05 0.94
The houses are unique to the local area 3.84 1.01 3.50 1.00
The community dresses in a dress that reflects dress ethnic identity 4.16 0.83 3.67 1.05
The costume is magnificent, different from other ethnicities 3.96 0.89 3.82 1.00
Ethnic costumes are made from materials that are readily available locally 3.81 0.94 3.72 1.05
Factor 2 - Local cuisine 3.96 0.84 3.71 0.82
Food is made with locally available ingredients 391 1.02 3.70 0.97
Taste of food truly reflects the ethnic vernacular 3.98 0.97 3.75 1.06
Decorating dishes with readily available local ingredients 3.86 0.97 3.57 1.01
The community has a lifestyle that relies on nature 4.08 0.91 3.83 1.10
Factor 3 - Service 3.53 0.87 3.54 0.92
Tourism activities create opportunities for tourists to learn about culture together 3.45 0.92 3.49 1.01
The community welcomes tourists with friendliness 3.60 0.93 3.49 1.03
The community is friendly and sincere towards tourists 3.55 0.95 3.64 1.00
Factor 4 - Ethnic symbols 3.41 0.83 3.71 0.94
Ethnic performances reflect ethnic identity 3.51 0.92 3.67 1.05
Ethnic performances are clearly linked to images of the past 3.35 0.93 3.81 1.00
Ethnic rituals are linked to communal beliefs 3.38 0.90 3.66 1.08
Factor 5 - Nature Practices 3.41 0.86 3.71 0.93
Nature practices reflect local wisdom 3.42 0.94 3.62 1.06
Participatory impressions follow ethnic practices about nature 3.39 1.01 3.49 0.98

12
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Table 3 (Cont’)

Importance Perception

Authenticity in ethnic identity
Mean? | S.D. | Mean® | S.D.

Factor 6 - Souvenir 3.36 0.95 3.64 0.97
Preferences for souvenir products crafted by local people 3.35 0.94 3.65 1.08
Pride in trying ethnic craftsmanship by yourself 3.36 091 3.62 1.05
Factor 7 - Ethnic Interpretation 3.66 0.84 3.49 0.86

The materials used to build the houses reflect the tradition of the community 3.62 0.96 3.49 1.05

The community's historic sites make tourists feel connected to their ethnicity 3.69 1.01 3.48 0.96

Average 3.61 0.95 3.63 0.93

Mean scale: 1 - least important to — 5 most important, "Mean scale: 1 - strongly disagree to 5 - strongly agree

Figure 1

Importance-Performance analysis erid

4
F2 ® o
Concentrate Here Keep Up the Work
3.8 4
F7 e
S 36 -
g Low Priority e F3 Possible Overkill
2
£ 34 4 o ® F4
= I
F6
3.2
3 T T T T
3 3.2 3.4 3.6 3.8 4
Perception

Note. F1- Physical characteristics and dress, F2- Local cuisine, F3- Service, F4- Ethnic symbols, F5-

Nature Practices, F6- Souvenir, F7- Ethnic Interpretation

7. d3duasanusena

nsfnwafaiaunun dnneaiisrlnseduaruddyreanuiiuunvesdndnunmemniiug
mrumeniisndeimusssn Tnsesauseneufinessuduusulss (Concentrate here) fio nnsfie
auvang ussaUsznoud faudAygaunnissusenuduunen Wesininneadealy
auddnyfunsassaunee I Bnuniiduiussutag fidudalaundalialadndadessily
ofinvosmdnugviodaluiinauynifunoaniufl (Sense of place) Feiiuanon1sasianiiy

nngANALLnAnTuludnlavesdnveaiied nlwAnns SuieEnlEY dennaesiu Chusakul
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Abstract

The research study on the Potential of Community-Based Tourism Development Under
the Low-Carbon and Sustainability Criteria: A Case Study of Tham Phuea Phordee Community
Enterprise, Wang Nam Khiao District, Nakhon Ratchasima Province. This research aimed: 1) to
assess the potential readiness for low-carbon tourism, and 2) to evaluate low-carbon tourism
criteria at Tham Phuea Phordee Community Enterprise, Wang Nam Khiao District, Nakhon
Ratchasima Province.

The results showed that the assessment of low-carbon tourism potential, based on
seven criteria for evaluating tourism business development potential, scored 50 points.
Combined with four criteria for evaluating low-carbon tourism sustainability, the total score
was 93.57 points, which was considered excellent. Recommendations for developing the
community enterprise include: 1) seeking support from relevant agencies regarding plastic
reduction, 2) educating the community about carbon emission reduction, and 3) implementing
waste separation campaigns in each village to reduce contaminated waste and improve

management efficiency.
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Table 1

Low Carbon Tourism Assessment Criteria for Sustainability

Number Low Carbon Tourism Assessment Criteria for Sustainability Score
1. Transportation Management 25
2 Number of Activities Promoting Carbon Emission Reduction 25
3. Guest Communication and Engagement 25
4 Procurement and Materials/Inventory Management 25
Total 100
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Table 2

Standard Levels of Low Carbon Tourism Assessment Criteria for Sustainability

Score Standard Levels
81 above Excellent

71 -80 Very Good

61-70 Good

51-60 Average
Under 50 Low
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Abstract

The objectives of the research on tourism management, agricultural Culture and herbal
medicine of ethnic groups in Suphanburi Province are as follow 1) to research and develop
agricultural tourism management models for ethnic groups 2) to study the wisdom of ethnic
groups regarding agricultural culture from wisdom, especially herbal medicine or local plants
3) to study the agricultural tourism patterns of ethnic groups in Suphanburi Province. This
research is qualitative research through 12 of non-participant observation, interviews and focus
group from community representatives, government representatives, people and officials. The
results found that the community’s occupation is agriculture and they have the wisdoms of
Lao Krang with Lao Krang method. They grow vegetables and local herbs for consumption and
treat disease, they also have traditions and rituals related to rice. It can be used for tourism
and promoting agricultural tourism among ethnic groups. The tourism should combine with

health and agricultural tourism.
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1. Background and Significant of the Problem

The Tourism Authority of Thailand (2008) reported that tourism is being a service Industry
that tourism is a service industry that creates income is money for the nation and people all
levels. When there are tourist attractions, there will be tourists coming in, which there will
cause spending and create income. At present, tourism in Thailand has expanding, the tourist
attractions increasing within the country and also the popularity increasing. In addition, there
is another type of tourism resource that exists with Thai society from the past to the present
and is gaining popularity as interesting tourism resource, namely agricultural tourism resources,
which has its roots in the society and occupations of Thai people. Since, the agriculture is
main occupation that has generated income for a long time. Because the most areas of
Thailand are suitable for various fields of agriculture, which is the cultural way of the people
in Suphanburi Province which has people of multicultures, Lao Krang ethnic in Doem Bang
Nang Boud, Dan Chang and Nong Ya Sai district. It found that the wisdom is still being passed
on weaving and agriculture wisdom. Suan Dusit University has an educational service area in
Suphanburi province that has potential in tourism and services, therefore, the research team
sees the importance of continuing disseminate and build the potential of local personnel who
have educational service areas in order to continue wisdom existing and to be creative.

From the needs of the area (situation review) with the community, it was found that the
community has a need for research and innovation to raise the level of cultural tourism,
especially the “Wisdom of herbal agriculture” can be used to create value for the cultural
tourism by creating activities, projects and guidelines to develop personnel in the area to
support the cultural tourism management through herbal agriculture community. Therefore,
in order to create the value for agricultural cultural tourism and also be with Suphanburi
province development plan for the 2018- 2022 plan which the goal is “Sustainable agricultural
city, economy strength, quality of good life and happy society”

The research team is therefore interested in researching the subject. The development
of Agricultura tourism management model for culture of ethnic group in Suphanburi Province
because it will be able to lead in cultural tourism. Agriculture is in landscape conservation.
The herbal using wisdom can continue to create additional income for farmers or ethnic groups

and also affect good for economic system of Thailand.
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2. Research Objectives
1. To develop agricultural tourism management of ethnic group, Suphanburi Province.
2. To study wisdom of ethnic groups in agricultural culture from wisdom especially
herbal or local plants.

3. To study agricultural tourism of ethnic group, Suphanburi Province

3. Literature Review

Community Base Sustainable Tourism is type of tourism which is taking into account
the sustainability of the environment, society and culture that determined the direction of
community management to create learning between learners and the community. It is
viewed that tourists can cover politics, economy, society and the environment with the
community taking care of the management (Tooman, 1997).

Strengthening Community refers to the fact that people in various communities of
cities or rural areas come together to form “Community organization” with learning in the
community, organizing and solving problems together among people in the community. There
have been changes or developments in both the economic and society, culture and
environment, groups, clubs, cooperatives, companies, local organizations, networks, or
anything else that has the meaning of showing cooperation and helping each other for mutual
benefit and with generosity towards other communities in society (Suksomkasem, 2016).

Cultural tourism means traveling to places with different environments, residence
area, way of life, culture, ethnicity, language, food by using the tourism mechanic to seek the
desire to learn especially countries that are developing or do not rely heavily on industrial
income. Cultural tourism has therefore become an important resource in the economic
development of many countries giving the meaning of cultural tourism to mean traveling for
seeing or having experience various arts and culture such as architecture, painting, sculpture,
languages and poet, craft, dancing and music, also events and traditions (Issichaikul, 2014).

Principles for organizing tourism activities is might well plan (Greenwell et al., 2014).
The tourism activities should have aim and success and kind of activity for stakeholders.

Tourism Development is community tourism which it has infrastructure, well-planning

for tourist (Kumbun & Kowattanakul, 2013) which will cause the expansion of the tourism
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industry and conserve the resources attractive. It must be consistent with the conditions and
needs of the community and spread benefits from tourism development.

Lao Krang, from the historical evidence were forcibly brought into Thailand during the
reign of His Majesty King Thonburi and the reign of His Majesty King Rama | the Great. Lao
Keang has a unique culture in weaving cloth for daily use and used for rituals in specific
festivals. They call themselves “Lao Kikrang” or “Lao Kang”. The word of “Lao Krang” still
does not identify the meaning, but it is assumed that it comes from the word “Phu Khang”
which is the name of mountain that looks like the bell and locate on the east side of Northern

Luang Prabang in Laos (Wacharaporn, 1991).

4. Research Methodology
4.1 Population and Sample

In this qualitative research, the population and sample group were drawn from the
Lam Phan Bong community, Nong Ya Sai District, Suphanburi Province. The sample group
consisted of 12 people, selected using a chain sampling technique or snowball sampling,
where the samples were chosen based on the recommendation from previously collected
sample units. It is recommended that the sample unit be from one person and increase the
sample until reaching the number that the research team deems appropriate and sufficient
for the study.

4.2 Research Tools

For instrument used in qualitative research with research and development, it
consists of the followings:

4.2.1 The In-depth interview form is used with people in the community who serve
as are representatives or community leaders on the subject of tourism and agriculture in
community.

4.2.2 Using the informal observation form, the research team observed the interviews
and participated in community training.

4.2 .3 Participatory workshop with relevant sectors from the government, consisting
of Sub-District Administrative Organizations, community volunteers. The public sector is the
community leader. Representative of the Lao Krang weaving housewife group by having an

education exchange knowledge between the Lao Khrang community, Lam Phan Bong Village
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and the Lao Khrang community, Phu Nam Ron village to know the problems and community
needs.

4.2.4 Group discussion with representatives of relevant sectors in the public, private
and public sectors in tourism, agriculture and recreational activities related to agriculture
tourism.

4.2.5 Training community members to gain knowledge and understanding of
community tourism, agricultural tourism, and sustainable tourism as well as involving them in
the promotion and development of community products and services.

4.3 Data Collection

4.3.1 Secondary data is collected from documents, concepts, theories and research
related to agriculture tourism, community tourism, ethnic tourism, recreational tourism, and
sustainable tourism.

4.3.2 In collecting primary data, information was obtained from onsite visits using five
methods such as in-dept interviews, informal observation, workshop, group discussions, and
community training. Additionally, data was collected through photography and capturing
images to record details of the study area for use in subsequent research steps.

4.4 Data Analysis

After the research team has collected the data using of research instrument, the
next step involves content analyzing and the gathered data to align with the objectives of the
research by separating the topics, categorizing and analyzing the data according to the research
objectives. After that, it was written and analyzed in an academic manner. The results of the

research will be described next.

5. Results

Agriculture Tourism is a type of business operation that is conducted with the aim
of having fun and provide knowledge to the general public to promote and create
additional income for livestock farm owners or agricultural landowners (Research and
Education Program, 1998).The agriculture tourism activities include visiting rice cultivation
demonstration plots. The demonstration of various agricultural practices according to the
geography of each region which is what attracts the tourists’ attractions. For agricultural

tourism, the new normal concept that the research team conducted this study focused on
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presenting agricultural patterns of agricultural products in the category of geographic
indications in Suphanburi province both in the form of local wisdom and in the form of
agricultural innovation of Homkhajorn Farm. In order to be combined to create an agricultural
style that is suitable for the conditions of the farmland in order to promote agritourism, a new
way of thinking and using information to develop and design learning resources in the
Homkhajorn Farm cultivation area.

Agricultural tourism management, agricultural culture with herbal science of ethnic
groups in Suphanburi province because the community has resources that can facilitate the
development of various recreational activities and tour is organized by the community itself.

In addition, the use of local herbs such as “Aloe Vera” has many beneficial properties
and can be processed into tourism products. Aloe Vera is also one of the local medical plants
both using internal and external including using as one of the skin care and beauty products
that many people well known for a long time.

Therefore, taking advantage of Aloe Vera to develop agricultural tourism. It can affect
tourism and community in many ways:

- Local Medical herbs for tourism especially “Aloe Ver” is often used to treat disease
or prevent disease. Visitors often have the opportunity to learn about how herbs are used to
treat various conditions and gain medical experiences that are different from those seen in
public hospitals.

- The tourist of Cultural tourism can gain knowledge about local culture through the
use of local herbs. Most of which play an important role in what is called “Alternative
medicine” or treatment of disease using local standard methods.

- The natural resources tourism traditional herbs are often used in cleaning products
or eco-friendly cleaning products. Herbs are also used in the soap making and beauty products
industry.

- Creating income for the community production and distribution of aloe vera products.
It can be an important source of income for local communities. This results in the community
having the opportunity to develop and improve the quality of life.

- Creating awareness and conservation by using herbs in agricultural community
tourism as a result, people are encouraged to awareness of preserving local plants and herbs.

This creates greater awareness about the conservation of natural resources.
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In the area of Suan Dusit University where it has the area of Plant Genetic Conservation
Project under the Royal Initiative of Her Royal Highness Princess Maha Chakri Sirindhorn which
it related to this research. By the intelligent agriculture demonstration area at Suphanburi
campus of Suan Dusit University, which the native plant genetics, medicinal plants, and
economic plants are planted and preserved in Suphanburi Province. In this research, native
plant genetics were selected, namely Aloe Vera.

It is a native plant of the research of the area of Lao Krang community at Lam Phan
Bong, Nong Ya Sai district, Suphanburi Province. It gives the knowledge of growing native
medicinal plants. “Aloe Vera” has been integrated into a joint agricultural tourism activity as

a base for recreational tourism activities.

6. Conclusions and discussion

In conclusion, the use of local herbs like aloe vera in the integration of technical
knowledge. New agriculture and tourism learning resources recreation and local wisdom in
Suphanburi province has diverse impacts and can promote the sustainability of natural
resources and local culture in the long term as well.

From both internal and external factors of agricultural cultural tourism, the readiness of
tourist attractions that facilitate development, improvement or change including the
interesting things of the local area that is enough to attract tourists to travel to that tourist
destination. This has an effect on the development of tourism management models and
agricultural cultural lifestyles of ethnic groups. There should be guidelines for organizing
management activities to be a tourist destinations, agricultural lifestyles and culture of ethnic
groups in all 10 issues, including:

1) Organizational management structure and tourist attraction development plan.

2) Setting up systematic area management plan.

3) Safety management for tourists.

4) Waste management in tourist attractions.

5) Acceptance and cooperation with surrounding communities.

6) Network creation to support tourist attractions.

7) Conservation of natural resources and the environment.

8) Maintenance of public utility systems and tourism resources.
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9) Promotion of sales add value and develop agricultural products.

10) Advertising and pubilic relations of tourist attractions.

The potential of ethnic groups should be studied with emphasis on management for
development of agricultural cultural tourism management models. Being a tourist destination,
agriculture potential should be considered in all 4 elements, including management potential.
The support service potential and the attractiveness of potential of tourist attractions and
cultural lifestyles of ethnic groups.

Moreover, Lao Krang Lam Phan Bong Community has main occupation as farmer.
Therefore, they lead a way of life that is based on accumulated knowledge as local wisdom
related to agriculture. Most of the plants grown by the community are used for cooking and
medicine such as lemon, lemon grass, kaffir lime, mango, banana, suava, aloe vera, etc. which
it relayed to the meaning of the word “local wisdom” of Office of the Permanent Secretary
of the Subdistrict Administrative Organization. Agricultural wisdom applying is the knowledge,
abilities, skills, and experience in cultivation plant propagation animal husbandry. It is passed
on as knowledge to the next generation. Although the awareness of local wisdom at Lao Krang
community at Lam Phan Bong sub district still lack inheritance, there is still a revitalization of
the wisdom. The community also embraces agriculture, leading to the development of new
way of tourism with the new way of agricultural tourism, which is tourism that experiences
the agricultural way of life. Sri-On (2022) had planned of new way of agriculture with innovation
and technology integration which it has role for better life quality by sustainability and
resources utility with value, adaptation and flexibility. It supports change and become farmers
who turn to be more self-reliant and depend on nature by bringing innovation and technology
to play to play a role in improving the quality of life and agricultural operations of farmers
that are appropriate to the conditions and context of the area. Lao Krang Lam Phan Bong
Community at Nong Ya Sai district develop cultural and herbal study tour of the tourism
management because the community has organic farming plot that they work together and
share among the community. It can develop to be the recreation activities at Hom Kajorn
Farm for being the aloe vera herbal field with On Site Museum knowledge base of learning
which it related to Cheunka & Suphan (2020) by using identity and local wisdom consist of

» o«

“Kao Taeng Kwa Pomelo” “Sugar Cane Way” Luang Pu Suk Herbal Medicine” and “ Lao Ethnic

Weaving” for revitalize and promote recreational activities for agritourism for the community
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related to the research of Sawaengsuk (2021) which it has the aim for tourism for all genders
and ages to participate in recreational activities with the community in order to lead to

sustainable tourism development.

7. New knowledge
As from the result of research found that the community has potential for tourism as

the table below:

Table 1

The potential of ethnic community for tourist attractions

Activities Access Lodging Food service

Providing knowledge | The access Safety arrangements | Food services support

about local plants in | of cultivation | for tourists such as | for apply local

order to exchange area and road signs, warning | ingredients with
experiences with physical signs, interpretive cleanliness and safety.
tourists. environment, | symbols etc.

8. Suggestions
8.1 Implication of the study
The Knowledges from the research throughout the location found that the elders as
well as the stories and myths are able to apply for using as storytelling and marketing related
to agricultural and cultural tourism of ethnic groups. The knowledges related to tourisms for
locals in speaking, welcoming, digital marketing and adding value to products and services are
also be trained.
8.2 Recommendations for future research
It should be research to create learning network about cultural tourism within the
community between communities and social networks are used as a tool for creating networks

and collaboration with educational instructions and communities.
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Abstract

This article aims to present guidelines for developing a sustainable tourism city in Pak
Chom District, Loei Province. Data were collected through documents and field survey, and
were analyzed by content analysis. The findings reveal that Pak Chom District has a unique
identity as a tourism area, centered around the Nakhon Hong legend. The area can be divided
into two parts: 1) the downtown area, which includes residential neighborhoods, government
offices, commercial establishments, the Phaya Anantara Nagathibodi Naga yard, a community
market, and a bus terminal; and 2) natural resource areas and residential zones that showcase
local lifestyles and cultures, such as Phu Kong, Phu Lamduan, Kaeng Chan, the Mekong Art
Park, and areas focused on stone collection and gold panning. The government has strategies
to continuously promote these locations as tourism destinations. To develop Pak Chom
District into Nakhon Hong City with a focus on sustainable tourism management, the guidelines
are as follows: 1) establish a tourism strategy for Pak Chom-Nakhon Hong, involving both
government and private agencies within and outside the area; 2) explore ways to create tourist-
friendly zones, emphasizing the development of attractions, spaces, and activities; and 3)
implement a sustainable tourism development process that fosters community participation

and collaboration among tourism management partners.
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Figure 1
An image with aesthetic value depicts the scenery of the Mekong River around Ban Khok

Phai in April.

Note. [Photograph], by Phoungmanee, 2024.
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Figure 2
(Left) Area atop Phu Kong. (Center) Photography spot on Phu Lamduan. (Right) Viewpoint
on Baan Hat Bia Hill.

Note. [Photograph], by Phoungmanee, T., 2024
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Figure 3
(Left) Atmosphere of the Mekong River Art Park. (Right) Sculptures made from rocks at

Baan Hat Bia.

Note. [Photograph], by Phoungmanee, T., 2020
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Figure 4
(Left) Great Naga area. (Right) Selling the Bia rocks at Chiang Khan-Pak Chom Road.

Note. [Photograph], by Phoungmanee, T., 2024
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Figure 5 (Left-Middle) Pavilion at Wat Non Sa-at. (Right) Buddha statue.
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Figure 6

Knowledge in Developing Pak Chom District into a Sustainable Tourism City.

Sustainable Tourism Concepts:
- Leverage the area's potential
- Provide knowledge and create awareness through management
- Manage area utilization to achieve sustainability

- Encourage community participation in tourism activities

The Role of Pak Chom t Guidelines for the Development
District: of Pak Chom City:

- Establish tourism strategies -Internal and external cooperation
- Seek cooperation from among government, private sectors,

network partners Bl e - and the community in the

H operation.
- Form a working group and Nakhon Hong P

- Guidelines for developing Pak

City: A City for

executive committee based in h ity in fi
o Sustainable Chom City in five areas: 1)
the district

Tourism Objectives 2) Management aspects

- Pursue knowledge and best 3) Target groups 4) Tourism style
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