‘;‘ nsas DUNTAUSKASANEOS .-5\

Inthanin Administration Journal (IAJ) v

a 1

JaduhsidnSnasanisanduladedumuuunannasudedenusaulal
vasuslnALatuaLstud Tudendnusnsane
Factors Influencing the Decision to Purchase Products on Social Media

Platforms among Generation Z Consumers in Narathiwat Province
Ugsa neduns v’ Tuiinud Usvanay® Wod gy’

Mathurose Tongintharachl* Nantikarn Prasoopsuk’ Patchanee Tuleh’

JuNSuuneNy ;12 Junay 2568
JuwAlaunay : 27 Junau 2568

JUTNRBUSUUNANY © 7 w8 2568

UNANELD

N9l Binguszasn 1) weRnwidadeaiulszuinsmansnaznginisunisanauladouss

q

'
a [ [ Aaa a 1

fuslnmasiusludmiaussna uas 2) Wednuiladodiuusraumsnsmanniididvswasions
dindulatoduiuuunaniededsaueaulaivesiuslaaaostudlufminusina Wumdde
Fainas nausnegns Ae fulnaiueisdud s 400 au Tagld3Bnsdunuuszuu Muuvaouaw
Huedesdlolumaiiusiunudoya addld dnnud arfesay daudsauuuinsgiu anduiugves
ey uazatifaunsanneanyan

nan1sAnyINUIN nauiiegsdulngduindnwiviedaunsfinuissaudiyaes mend

o o

D

5181991171 5,000 U DeuTeduauiu TikTok IngnnILLA3 09819 19hasNANA UNANLY TNTe

a v

duamlugienansPiunazldangladifiu 500 vnseass KaN1TIATIERAYINARBENUINEIUY TEAY
NaMsAaTn 4Es 1dnsnasionisinaulaedusiveuilaaluseaugs (R = 72.63%) lagn1sasia
Uszaun1sal BvSwaunniign (Beta = 0.403) sedawunfe N15a319gnA1UTEIN Beta = 0.235 NFATNNNT

1189418 Beta = 0.188 wazn13a513AnIAN (Exchange) Beta = 0.103 uandiiuinguslnalvinud dsy

(% =

fumnuazmnlunmsiumaud ssuufmuanue wazluslutudundn nansdinedliiuiinagns

o w

A v ¢ Y = & ) o o & Y a
nsnaafiiuUszaunsaluazauazainlumsidntaludadvdrdglunmsdadulageveduilag

U a v Y s ag v i 1% saa v ¢
LALUBDLIYUY ﬁqﬁﬂﬁ]ﬂ"]il‘lﬂLHUﬂ"ﬁWWUWLLWﬁmW@iﬂJWTL%Q’]HQWU A99UTEEUNTUNA LLagiﬁﬂaﬁmﬁ‘Wqﬂ

MInananasungAnssuvengunvang

L aaginennsannis umingagusisnasvuniuns
! Faculty of Management Science, Princess of Naradhiwas University

Corresponding Author: ajpammathurose@gmail.com

o

Uit 2 atfuil 1 (@Wnsen-Siquisu 2568)



i"f ¥ osans DUNTAUSKASANEOS ga |

Inthanin Administration Journal (IAJ) v

[y

Aadgy : Jadeniidvdna mssdindulededun wnanesudedirueaulay WBLSTUR

Abstract

This research aimed to 1) study demographic factors and purchasing behavior of
Generation Z consumers in Narathiwat province and 2) examine marketing mix factors
influencing purchasing decisions on social media platforms among Generation Z consumers in
Narathiwat province. This quantitative research used systematic random sampling to collect
data from 400 Generation Z consumers through questionnaires. Statistical analysis employed
frequency, percentage, standard deviation, Pearson Correlation Coefficient, and Multiple
Regression Statistics.

The findings revealed that most respondents were female undergraduate students or
graduates with an income below 5,000 baht. They preferred shopping on TikTok, particularly
for cosmetics and beauty products, typically making purchases during nighttime with spending
under 500 baht per transaction. The regression analysis showed that the 4Es marketing mix
factors significantly influenced consumer purchasing decisions at a high level (R? = 72.63%).
Experience had the strongest influence (Beta = 0.403), followed by Evangelism (Beta = 0.235),
Everywhere (Beta = 0.188), and Exchange (Beta = 0.103). These results indicate that consumers
prioritize ease of product search, order tracking systems, and promotions. The study suggests
that marketing strategies focusing on experience and accessibility are crucial factors in
Generation Z purchasing decisions. Businesses should concentrate on developing user-friendly
platforms, creating positive experiences, and implementing marketing strategies aligned with

target audience behavior.
Keywords: Generation Z, Factors Influencing, Purchase Decisions, Social Media Platforms
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