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Abstract

This research aims to examine how digital content marketing patterns affect structural
steel purchase decisions. It also aims to compare the decision-making process for purchasing
structural steel products based on various demographic criteria. A questionnaire is the primary
data collection instrument in this quantitative research study, concentrating on individuals
who had previously purchased structural steel in the province of Songkhla. A total of 400
samples were examined via a statistical tool such as frequency, percentage, standard
deviation, multiple regression analysis, t-test, and analysis of variance (ANOVA).

The results found that digital content marketing influenced the decision to purchase
the steel-made products 26.4 percent at a .05 significance level. It was found that content
marketing with messages or articles had the greatest influence on the structural steel purchase
decision, followed by video content marketing and image or infographic content marketing. In
order to compare results of the purchase decision of steel products based on individual
characteristics. When purchasing steel items, those with bachelor's degrees and above were
found to perform differently with lesser levels of education. When selecting which steel
products to purchase, state-owned firm employees and government representatives are not
the same as private sector customers. Furthermore, it was discovered that, at a.05 significance
level, customers who earn more than 30,000 baht per month have made different decisions
about purchasing structural steel than do customers who earn less than 30,000 baht per
month. The distributor of structural steel products in Songkhla province was urged by the
researcher to prioritize digital content marketing in the form of messages or articles over digital

content marketing in the form of videos, image and infographics, in that order.

Keywords: Digital content marketing, Purchasing decision, Structural steel
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2. fATeuuuasunuiiufuusudlouda Thiivdoyatungugnéinedewmangunssa
$9U9U 40 FeEg1 sevnTuT A duUszansuoarin (Alpha coefficient) 1#A1A1131 3 0371
vosuvuaunlngsvinfy 0.845 daflennadedudud 0.70-1.00 uanriuvuasunudisyiy
Aanudesiugs (Rusdaen a3qy, 2552)
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ananltlun1sitaseidoya

afaflflumsinneideya uazdeadsil

duil 1 deyasuuszansmans 19aiidmssaun (Descriptive statistics) Inefuanm
A (Frequency) A3ouag (Percentage)

d1udl 2 doganisnarndaidonuuuddva THadfdmssnun Tasldanade () uazduy
Lﬁmwummg’lu (S.D.)

duil 3 deyansindulatowmdngunssn Madfauads () weandosuunsgiu (S.0)

druil 4 mavnapUaLLAgIY

4.1 manaadaiomuuuiivadsaienisinaulateimdngunssa ldmsieseianaes
nwrAal (Multiple regression analysis) kuuunf

4.2 nvuzdszrnsmansfiunnistuinisdinaulatomingunssauandieiu Tnsmagou

A (t-test) UAENTIATIEVAULUTUTIUMAGET (One-way ANOVA) Wagnageus1egaieds LSD
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1. YoyafuUIYINIANENTYBIEABULUUFIUDY
anAndulngilumarie Anludovay 73.00 939018 31-40 U Anlufesas 55.00
anuninlan Andudesay 77.50 sedunisaneUSanns AnluSesay 87.00 andundnaiu

USTnenvu Andusesas 59.00 waziisielawmadssiaifou 20,001-30,000 U Antdudesas 61.50
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a & n = 400
N1SAANALT BN — "
X S.D. wlawa AUAU
YDAINL/UNAIY 4.19 0.383 3170 2
sUA/Bulngiin 4.25 0.379 1niign 1
Jdle 4.17 0.364 3170 3
AINFIY 4.17 0.296 17N -
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X SD. uwiawa auav
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4.1 MInaadailonuuufdvadmanenisindulaeninunssavesgnailudmin

aa [y

d9a sevay 26.4 eeltud1AyvEianTeay .05 lngn1InaingailonuuuAITialugUiuuves

¥ = ! ' v a = 3 P =
GU@ﬂ'J'uJ‘Vﬁ@U‘Vlﬂ'J']QJﬁQNam@ﬂ'ﬁm@aUIQ%@LwaﬂEUW53€UQQV]3!9] (b =.274) 99989U1ABNIINAA

aa o

LS‘?NL‘ﬁuamLmewa’LugULwU%ﬁIa (b =.139) LLasa"ﬁU@@ﬁwﬁaﬂﬁmmmL%aLﬁamiugULngﬂmw/
aulvinsdin (b = .117) e?faa'mmL%uLﬂuaumimaaﬂugU%LLuuaU"Lhyﬁqﬁ

Y (ﬂ’]i@]jﬂﬁuiﬁl‘%@mﬁﬂgﬂ‘v\lﬁm) = 2.053 + 274 (YoAIW/UNAIL) + 177 (guaw/
auliinsniln) + .139 (3dle)
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sUAMVTERUlNNTANINTY 1 Ul Izasmanan1sinauladoliudy 177 ¥ule waeninyIvuig
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A1599 3 NMFATIR0RaRENANNNIIAIATL oM AITaTdwmasensAndulatamangUNT I

Unstandardized Standardized
msmmm%al,ﬁaml,wu Coefficients Coefficients
ORIE) b Std. Beta t Sig.
Error

(mﬂdﬁ) 2.053 221 9.297 .000*
UYOAIL/UNAIY 274 054 322 5057  .000%
sUnm/Bulingdin 117 052 130 2269 .024*
Ao 139 .053 .159 2.609 .010*

*UgdPuneanaseau .05
r=.514 Rsquare = .264 Adjusted R square = .257 SEE = .27402 F = 36.829

*lydAeysananszau 0.05

1w vaﬁLdy <3
Q)

4.2 dnYzUTE¥INTAERSNLANAAUINIAREY %@L%aﬂEUWiimﬁLL@ﬂﬁhﬂﬁu

[
Yo A

HANINAFRUANLAFILLUALFRI

v o

4.2.1 gnénfiflmesinsiuiinisdndulademangunssaliunndieiu

4.2.2 gnéinfifianunmansiuiinnsdndulatewdngunssaliuanenaiu

o o

Uil 1 atudl 1 (hsnges-sunay 2567)



(=

£% owmsdUnUauskasAIdns .2

Inthanin Administration Journal (AJ)

a = = v a & < o ° o s
M990 4 ﬂ'ﬁL‘UiEJ‘UL'VlEJUﬂ'ﬁ@]@lﬁ‘ﬂlﬂ"?}@l,%aﬂIﬂiQﬁiq\‘iEU‘WﬁiﬂJ AUNANUINWULUTLVIINTANERNT

ﬁwummmzamumw
nﬂsﬁﬂﬁu“lu%amﬁngﬂmsm #0UN N X S.D. t Sig.
Ll
%418 4.26 308 211 833
AN 4.27 349
A071UNTN
lan 4.25 308 084 284
duvd 4.30 348
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a o o o QQdI g
dugaIANIeannnIzau .05
Y aa s 1 [y = v a & 13 1 [y 1 a v o w
4.2.5 gNnAMUBDITNANINUY umimmaui%amaﬂgUWiimwﬂmﬂﬂuamwuaa’]my

NeaEDANTEAY .05
4.2.6 gnAnndiselasiaiu n1sdadulafomdngunssawnnsdaiuegaditedifgy

NEDRANTEAU .05 AWEAILUAITIN 5

a a a v a & I3 o ° ) ¢
MN19719N 5 miL‘LJiEJ‘UWlEJUM‘JmauIﬁ]%L‘ViaﬂiﬂiﬂaiNEUWﬁm WUNAUD NYULUTEYINTANANS

AUeTY SEAUNIANYT 019N wazsela

miﬁﬂ?{u’lu%amﬁﬂgﬂmsm X S.D. F Sig.
21¢
30 U w3osinT 4.25 318 393 758
31-40 U 4.28 301
41-50 U 4.25 395
gni1 50 U 4.20 270
SZAUNTSAN®
mnIUSaes 4.16 409 3.860 .022*
USeyea 4.27 301
NSy 3 4.43 280
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AUBNY SEAUNITANYT 010N wasela (sie)

n'ﬁéfﬂau’[,u%amﬁngUWﬁm X S.D. F Sig.
213N
bNEATNTIU 4.60 334 4394  .001*
11319015/ NUNNUSTTIAmMND 4.36 313
NINUUITENLENTUY 4.25 287
gInNvdIUAY/MUY 4.20 315
Sudevily 4.09 507
5814
10,001-20,000 um 4.20 .355 4.249  .015*
20,001-30,000 U a.27 292
30,000 U Ly 4.43 284
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