38

nsAnwdulsEaINInIsAaNandinadan1svisaigde s lugNIURaIAUIaLES
A Study of Marketing Mix Affecting Gastronomy Tourism in Nang Loeng

Market Community
WAL F85RULT 1N3NAR TusShU 2 wariaan wnued’
Pakamas Chairatana®’, Krirkkit Chairatana® andPanlop Hamali®

25 e e AauAdns unnInefumAlUlagITLIRANTEUAST

M29E3culty of Liberal Arts Rajamangala University of Technology Phra Nakhon

*Corresponding author, e-mail: Pakamas.ch@rmutp.ac.th

Received June 28, 2025; Revised August 2, 2025; Accepted August 18, 2025

UNANELD

unauiifnguszasdifiednun 1) ngAinssuvestinviewieuilodfisliesmnsingluuw
uaiAe uag 2) arwfianelafifdodnysraunnisnainemsinelugueuuiais Wun1side
BeUSinas ngudegne fe tnvieailen 1uau 400 au i3esiledildlumside laun wwuasuay
mMnideyaltaiAiBanssaun Wi deud rfesas Anaduazdrudsauuungu
NamFIdENUI 1) sunginssuvesinvieadien dnlngidumadilUlduinmsiivuvunain
ursdadoufuiiiou Anidudesay 31.75 sesasundunadilulduinisiigusunaiauiada
Fesdls Amdufenar 30.75 uasiumadilulduimsfigusunaiaunaiaiuaseunsh Andudes
a¥ 17.75 Yasfimaunuudaumuianun drufudisnafidiluldvinmsfisususarauiadeiu d
ngldusnnslugnesening 12.01-15.00 u. Amduieoay 2.80 sosawunldusnnslutgiesening
15.01-18.00 u. Anclusosay 24.80 uayssyning 10.01-12.00 u. Anluosay 22,30 fuynnai
funumiludnduladenlduinsfigusuraauads dnlugifuines Andufesas 37.50 sasaen
Fuiiteu Amdufesar 22.00 uazdsn Andufesas 20.50 druamsiidenunlduinislugumunas
uads Inednlvgdenmszduundseimsing dadufesas 37.00 sesasuuaniudiinny
nudna Aaduevas 27.75 waziludwauulng Andusesay 18.50 aruasu 2) drudszay
MInIma1anUIn druuszaumenisaatnlunmsin agluseduunn (= 4.00, SO = 0.43) uaziile
fiansananzseiny suilidiazuuuadounndian fe duyaains eglusefuuin (x= 4.05,

SD = 0.58) se9aeudusun1sduasunisnans aglusyAuIIN (x = 4.05, SD = 0.57) UarAIUYBINIg

=

n159n3mUne agluseiuunn (x=4.02, SD = 0.52) drusuniAtadetdesiian A A1UIIAY

aglusgAuNIN (x=3.87, SD = 0.58) muaiu

ANENATY : FIUUTZAUNNNITAAIN NITVBUTLUTIDIMIT YUYUARIAUIAES



39

Abstract

This article aims to 1) study the behavior of tourists towards Thai food in Nang
Loeng community. 2) study the satisfaction with the marketing mix of Thai food in Nang
Loeng community. This is a quantitative research with 400 tourists as the sample. The
research instrument is questionnaires. Descriptive data analysis is included which are
percentage, mean and standard deviation.

The research results show that 1) In terms of tourist behavior, most of respondents
traveled to use the services at Nang Loeng Market Community with friends (31.75 percent).
The second most popular was traveling to use the services at Nang Loeng Market
Community alone (30.75 percent). The second most popular was traveling to use the
services at Nang Loeng Market Community with family (17.75 percent). As for the time period
of using the services at Nang Loeng Market Community, most of respondents used the
services between 12.01-15.00 hrs. (32.80 percent). Next, they used the services between
15.01-18.00 hrs. (24.80 percent). And between 10.00-12.00 hrs. (22.30 percent). As for the
people who played a role in deciding to use the services at Nang Loeng Market Community,
most of respondents reported that it was their own decision (37.50 percent). Next, friends
(22.00 percent) and couples (20.50 percent). As for the reasons for choosing to use the
services at Nang Loeng Market Community, most of respondents chose Nang Loeng Market
because it was a source of Thai food (37.00 percent), followed by a meeting place for having
dinner (27.75 percent), and a Thai dessert shop (18.50 percent), respectively. 2) As for the
marketing mix, it was found that the overall service marketing mix was at a high level
(x= 4.00, SD = 0.43). When considering each aspect, the aspect with the highest average
score was personnel at a high level (x= 4.05, SD = 0.54), followed by promotion at a high
level (x = 4.05, SD = 0.57), and distribution channels at a high level (x = 4.02, SD = 0.52).
The aspect with the lowest average score was price at a high level (x= 3.87, SD = 0.58),

respectively.

Keywords: Marketing Mix, Gastronomy Tourism, Nang Loeng Market Community
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