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during the Low Season in Koh Mak, Trat Province
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Abstract

This study aims to explore low-carbon tourism development during the off-season on Koh
Mak, Trat Province. The objectives are: (1) to investigate existing tourism activities on Koh Mak,
and (2) to examine approaches for developing low-carbon tourism activities suitable for the off-
season period. Data were collected through unstructured interviews with key stakeholders,
including community leaders, local scholars, senior residents, cultural knowledge holders, local
entrepreneurs, and residents involved in area management. Participant observation was also
employed, and the data were analyzed using content analysis.

The findings reveal that: (1) Tourism activities on Koh Mak primarily emphasize relaxation
within its natural environment. The island’s abundant resources present strong potential for
developing low-carbon tourism activities. Local practices already support low-carbon tourism,
such as promoting non-fossil fuel activities like sailing and non-motorized water recreation.
Community regulations, including restrictions on bringing cars or motorcycles onto the island and
discouraging large ferry operations, help minimize environmental impact. The community also
plays an active role in waste reduction efforts. (2) Three off-season tourism activities were
developed from locally available resources—coconuts, marine debris, and local cuisine—to
create meaningful and environmentally friendly visitor experiences. These activities include: (1)
From Coconut to Craft, (2) ReBeach: Reviving Marine Debris, and (3) Escape to Sweet Coconut:

The Charm of Koh Mak’s Thai Desserts.

Keywords: Low - carbon tourism activities, Off - season tourism, Koh Mak, Trat Province.
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