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Guideline for Success as Low-Carbon Tourism Destination

In Koh Mak, Trat Province of Thailand
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Abstract

This research aims to 1) study the process of managing low-carbon tourism
destinations in the Koh Mak area, Trat Province 2) to present the approach to the success of
the Koh Mak area in managing low-carbon tourism destinations. This research is a qualitative
research were collected data by semi-structured in - depth interviewing with people on
government and private sector and stakeholders in managing low - carbon tourism in Koh
Mak, Trat Province. The data were analyzed with content analysis and presented in an
analytical format.

The results found that 1) Koh Mak, Trat Province is an island with a process for
managing low-carbon tourism destinations in the area. There is no jet ski service that uses
a motor. But there is an electric car and bicycles rental service are provided for tourists to
travel around the island. Therefore, Koh Mak is quiet. Natural resources are not disturbed
much. Therefore, it was selected as a model of low carbon tourism with cooperation from
the Designated Areas for Sustainable Tourism Administration (Public Organization) to help
drive and collaborate in designing the 8-point Koh Mak charter such as not supporting ferries
to Koh Mak, not supporting the use of foam materials, Do not litter in public areas. and not
supporting land and water sports that use motors for minimize carbon emissions. 2) the
approach to the success of the Koh Mak area in managing low-carbon tourism destinations
Koh Mak, Trat Province. There should be a serious strategic plan for managing tourism waste.
The carbon footprint of tourism activities is measured. There is a transportation system
within the island. Integrating work between local people and tourism entrepreneurs and

planning marketing strategies to promote sustainable tourism on Koh Mak.

Keywords: low carbon tourism, tourism destination, Koh Mak
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