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Abstract

The behavior of Chinese tourists in Thailand on tourism perception in Koh Mak, Trat
Province. This research aimed to 1) examine the behavior of Chinese tourists traveling in
Thailand, and 2) examine Chinese tourists’ perceptions toward tourism in Koh Mak, Trat
Province. The sample consists of 385 Chinese tourists in Thailand. A questionnaire was used
as the research instrument, and the data were analyzed using percentage, mean, and standard
deviation.

The results reveal that most respondents are female, aged 21-30 vyears, with
a bachelor’s degree and working in the private sector. The most popular travel behaviors
include sightseeing and shopping. The main reasons for choosing Thailand are its beautiful
tourist attractions and delicious food. The respondents also tend to book services through
online applications and prefer staying in resorts. Furthermore, Chinese tourists’ perceptions of
Koh Mak are at a very high level, especially regarding natural beauty, the friendliness of local
people, the diversity of attractions, and the appropriateness of travel information, prices, and
accommodations. Popular attractions recognized by tourists include Koh Kham, the Cinnamon
Bridge, and the walking street. Safety and good guidance during recreational activities are also
highly valued and contribute to both high expectations and positive perceptions among

tourists.

Keywords: Tourist behavior, Perception, Koh Mak
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