nswaunledeanauiisviiensvisailsndsTmusssudmiuiamnayu
Trusinlaudoedissuui snaiiiod Saniauunys
Development of Social Commerce for Cultural Tourism for Baan
HedKhoneNoi Muang Non Community Enterprise Mueang District

Nonthaburi Province

433 Y3inl!, uges denshan®

Nuchjaree Bureerat’, Narusorn Mangkornsila®

lnaugnAlulad@oansuiaduy AN1INeIaemALLLag S TLIAANTTUAT
'Faculty of Mass Communication Technology, Rajamangala University of Technology Phra Nakhon
ZauemAluladarnSIUAIEAS UNINNSEmALLLATSITLINANTLUAT

“Faculty of Home Economics Technology, Rajamangala University of Technology Phra Nakhon

*Corresponding email: narusorn.m@rmutp.ac.th

Received: 23 4n31AN 2568; Revised: 12 Luwnau 2568; Accepted: 16 Llw1gu 2568

UNAnga
m9iseilifumaidodmaunay SngusrasdmaldedioAnwuuamenislufulsuasinuguuuy
nsldnulmFeaneuiissdmiviamasguru uaziilefnwuumndlunmsuiunagnsmaeiunisaameeulailu
loduareudsedmiviamiagueuldegwnunzan lnensdunivali@sdnanan@niaviegusuinuialau
foufloauusi sunailesnn fanfauunyd Tnensifeadeddlidunival $1umu 10 au wdesdlefild do wuy
dunwaifslaseadne Seldriunisnneaeumiunsadaden shmsiienesinalasldlusunsinmginaada
shemeuiiames lumslinsgidoyaiieuiunn adanldlunisinu e Adovay Aade Tasthiauenanisdn

TuguuuumseUsenaunsusseny uaguanstoyanieatiaiinieyt siusindeyaluieuiugieu 2567

'
=~

nansIdus s st lafsaneudsuiionsvionfisndeimusssudmiuiaviaguruiiudialay

o
=1

Yowiloauw sunewlos Sminuuny3 Idsi 1) deyailuvesilsidunival Wuaundndaviagutudielay
Weadlosuuwn Usznauluse nssunsuimsiamiagusuinudialaudosdiewuy sunedies Swminuunys
U 6 AU wazauinIauiaguyy Trudinlautdesdoswi suaewlo Jwdauunys 1w 4 Au w10
Ay wu dnilvigumands 10 au Uszaumsaimsihaueds 7 9 2) suuuunslidedinuesulatidaonded

wuin Mdedsnuesulatfivainareainnansidedananin wseendu 4 du dadl @il 1 suuuunisnann

30 | Journal of Education and Human Development Sisaket Rajabhat University Vol.5 No.1 January — April 2025



wuuthn wudn ladngudeldsuanudenlunisyiinisnainiuuiy LLa”ﬁmm'a?’famiﬁuauﬁﬂﬂuaﬁamﬁﬁmmu
Ynudinlauteeiiiosuun mm/lam Savaz 80 drufl 2 AwudpsnsawInsmatawuulug wud Aneen 195y
aruiisuiniign $evay 80 dawdl 3 Fedfadiieidosmaiiauonanion wui FedaRiiAefldsuauden
wniiga Ae donm fosas 80 @il 4 wandasisendonfifesnisiauenumsiausssy nuin wanTaeisen
ﬁauﬁléfaqmiﬁwLauanumai’@uuﬁﬁmmﬂﬁqm g unuuny Seway 70 3) msﬂ%’w@mazﬁ@umgﬂLmeﬂ%’ﬁa
dennoaulatiBemalyd loun wedn Buaaunsu gyu wae Anmen 4) nsusunagnsnisnaineeulatdmiy
Famiuau Tnefvuasuanesnsiawinagnsiussaznadentagldnisiiasizsd TOWS Matrix senundu 2
nagns fadl ﬂaq‘méﬁ 1 ﬂaqmﬁ‘mwaﬂwmmmamm%Lwa‘Us rduius waznslavanludedinuseulatids

lgnagnsil 2 nagndnisdeansiitoaiunnuduiusgndnly dedinuoouladiBendeddmiviamae

=

)

2 -
=
[aiPN

AdnAy : loloanaudisy, Kandueiyuruegsdsiy, nuneiausTsy, Jamfayuyy

o

ABSTRACT

This Research is mix method research with the objective of research to study a guideline for
improving and developing commercial use of social media for community enterprises. And to study as a
way to adjust Online marketing strategies in social commerce for community enterprises appropriately.
by in-depth interviews with members of HedKhoneNoi Muang Non Community Enterprise. In this research,
there were 10 interviewees. The tool used that was a semi-structured interview. Which has passed content
validity and analyzed the results by using a statistical analysis computer program for analyzing
quantitation statistics used in the study were Percentage, Mean. This study results were presented in the
form of description table and displays analytical statistical data collected data from September 2024.

Research results on online marketing to enhance the potential of sustainable community
products by presenting with potential products of the community enterprise of HedkhoneNoi Muang Non
Community Enterprise Muang Nonthaburi Province are as follows: 1) General information of the
interviewees. Be a member of HedKhoneNoi Muang Non Community Enterprise, consisting of 6 executive
committee members of HedkKhoneNoi Muang Non Community Enterprise and 4 members of
HedKhoneNoi Muang Non Community Enterprise, a total of 10 people, all of them were female. Average
work experience of 7 years. 2) Commercial use of social media, it was found that a variety of social media
was used from the qualitative research results, divided into 4 parts as follows: Part 1, Traditional marketing
model found that Line Group is popular in traditional marketing. and communicated with members of
HedKhoneNoi Muang Non Community Enterprise the most, 80 percent. Part 2, The need for new marketing

development, found that TikTok was the most popular, 80 percent. Part 3, Multimedia that wanted to
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present the content market, found that was the most popular multimedia media which were Visual
Media, 80 percent. Part 4, Popular products that wanted to present Cultural Capital It was found that the
most popular products that wanted to present Cultural Capital was Pork Sausage, 70 percent and Part 5,
The solution to the problem and develop online marketing and sustainable online marketing strategies.
and develop online marketing and the most sustainable online marketing strategy is to build a network
of customer with member system, 70 percent. 3) Improvement and development of commercial use of
social media such as Facebook, Instagram, YouTube and TikTok 4) Adjustment of online marketing
strategies for community enterprises The strategy development guidelines for each alternative were
determined using the TOWS Matrix analysis into 2 strategies as follows: First Strategy, Product brand image
strategy for public relations and commercial social media advertising and Second Strategy, a
communication strategy to build customer relationships in commercial social media for community

enterprises in the digital age.

Keywords: Social Commerce, Sustainable Products, Cultural Capital, Community Enterprise
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